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FRANK STATEMENT 


OF WHY AMERICAN CAN COMPANY MUST 
ALLOCATE METAL CONTAINERS 


Steel for plate making still in short supply. As 


Government relaxes control on uses of steel, Canco 


must allocate its output to protect you. 


HEN THE Government removed its re- 

strictions on steel for plate making, it 
became necessary for American Can Com- 
pany to step in and set up its own system of 
allocation... 


. . . despite the fact that Canco has ade- 
quate production facilities. 


Now, why was this move necessary? 


It’s a matter of steel. Steel for making 
plate. The steel plate from which all types of 
cans and containers and other metal pack- 
ages are made. 


For all types of steel are still in short supply! 


There just isn’t enough of it to fill all the 
needs of everybody. 


So, it seemed to us that the only fair thing 
to do was to see to it that every one of our 
customers got his just and proper share of 
steel plate . . . the little fellow . . . the big 
fellow .. . and all those users of steel plate in 
between .. . all on the same basis. 


And until this situation eases, we are continu- 
ing our policy of accepting no new business. 


Your Canco salesman is prepared to explain 
to you our 1947 allocation plan . . . how it 
applies to you. And how it protects you. We 
invite you to discuss this matter with him. 


AMERICAN CAN COMPANY 


NEW YORK CHICAGO SAN FRANCISCO 
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Want Something 
Better ? 


Then you'd better try our 
strain of Tendergreen Beans. 

It has been selected and de- 

veloped for a large plant and 

extra fine set. 


We grow it primarily in the 


disease-free intermountain 
section of southern Idaho. 


Book Now For '47 Or ‘48. 
NORTHRUP, KING & CO. 


Seed Growers Since 1884 
Minneapolis 13, Minnesota 
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QUIZ FOR CANNERS 


be Although the true origin of corn is 
shrouded in mystery, Columbus delivered 
the news of this wonderful golden grain to 
Europe, after his first trip across the ocean. 


2. Corn was the principal item of subsist- 
ence of all the Indians of the Americas. It 
served them not only as food, but for many 


household purposes. Cobs were used for fuel, ™ 


Husks were dried and shredded to make beds, 
or dyed and woven into mats. It is small 
wonder “‘in their holiest temples the Incas 
offered the heaven-sent maize, and Monte- 
zuma’s festal bread was made of its meal.”’ 


3. Back in 1839, the diet of the seafaring 
man was mainly “salt horse’’ and sea biscuit. 
A Yankee sailor, Isaac Winslow, experi- 


Corn is our inheritance from the In- 
dians. But it is a far cry from the 
Indian’s meager ration of corn meal, 
laboriously ground by primitive methods, 
to the annual production of millions of 
cans of corn on high-speed production 
lines. When Isaac Winslow experimented 
with canning corn, little did he realize 
thac he was fathering a major industry. 
You of the corn canning industry have 
done an excellent job of preserving an 
important American food for the Nation’s 
dinner table. And we of Continental are 
proud to have been a fac- 
tor in the success of your 
canning operations. 


mented with corn canning . . . to add variety 
to the ship’s menu...and was later granted 
a patent in 1862. 


4. According to The Canning Trade Alma- 
nac, there were well over 28 million cases 
of sweet corn packed in 1945—creamed, 
whole kernel and on-the-cob. Of that total, 
about 75 per cent was Golden corn. 
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In 1945, almost 500,000 acres of sweet 
corn were parvested. On the pasis of 24 
= 
\ No. 2 cans to the case» how many cases 
ait of corn do you think were packed? 
Op 10 million? 36 million? 28 million? | 
7 What percentase was Golder corn? 
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EDITORIALS 


canners at their annual convention in Salt Lake 

City on Washington’s Birthday, President Emil 
Rutz, of the National Canners Association gave them 
some advice well worth heeding. And well worth re- 
peating for all the industry to see and appreciate. 

In the course of his remarks he said: 

“Being in business is not the wild-cat, irresponsible 
thing it once was, free of income taxes and outcome 
headaches. There has been obvious need for regulation 
to curb excesses and deficiencies prompted by an ever- 
expanding industrial world and by the slow growth of 
a social conscience. Today, business must keep its 
house clean or suffer the inconveniences of Govern- 
mental interference. As you read about the functions 
of the N.C.A. described in our booklet, you will see how 
we can avoid this interference through our own re- 
search activities, courageous enough to face all the 
problems and resourceful enough to supply our own 
answers. Our research work is one of my chief inter- 
ests, for it gets to the facts quicker than can any out- 
side agency, slow-paced by red tape and the cold de- 
tachment of indifference, and it makes adaptations to 
those facts that are helpful to our industry. 


“The fallacy in Governmental regulation lies in the 
assumption that one who is comparatively ignorant of 
canning, knows more than the canner; the desk expert 
glorying in statistics compiled in college classrooms 
goes forth to do battle with practical experience. 


“So far as we are concerned, there is something of 
this indirection in the purposes and aims of the Hope- 
Flanagan Bill, passed by the last Congress. This bill 
purportedly ‘provides for a broad, national program 
of research into basic laws and principles of agricul- 
ture and ineludes research in connection with prob- 
lems of marketing, transportation, and distribution of 
agricultural products. Special emphasis is given to the 
deve.opment of new uses of agricultural products, the 
exp.sion of present uses, and the improvement of 


Sm SOUND ADVICE—Speaking to the Utah 


mar|eting facilities and service to promote a sound, 
efli’ nt, privately-operated distribution system.’ The 
bill ..thorized funds for this purpose in amounts in- 
cre: ng from $9,500,000 for the current fiscal year, to 


$61.00,000 in 1951. 


“. CLA. headquarters has been asked to designate 
canis whom it recommends for consideration by the 
respective Government agency to serve on the con- 
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templated advisory committees covering citrus fruits, 
deciduous fruits, and vegetables. After due considera- 
tion, it was decided to comply with this request al- 
though it is not to be inferred that this compliance is 
an endorsement of the principles of the so-called ‘Re- 
search and Marketing Act of 1946.’ Insofar as this 
Act involves us in Governmental regulations and 
restrictions, our Association is pledged to oppose it. 
And we must be watchful lest it may so restrict us 
and lead us back into Goverment regulations which we 
have fought so rigorously to throw off. The canning 
industry in its early years faced many a serious prob- 
lem and relied upon its own resources and research to 
overcome the attacks and prejudices of the public and 
government. Let’s hope that the industry hasn’t lost 
its virility and ability to solve its own problems and to 
enter new fields of investigation and expansion, free of 
Government props, sought after, accepted, or imposed. 


“Already we see the handwriting on the wall in hear- 
ings recently held in Washington, D. C., in connection 
with H.R. 452, a bill introduced by Chairman Hope of 
the House Committee on Agriculture, to bring canning 
crops within the Orders Section of the Agriculture 
Marketing Agreement Act of 1937. If we want free 
enterprise, we must be ready to pay the price for it by 
a willingness to take the bitter with the sweet, to abide 
consistently by our decisions and actions, even though 
disaster seems to impend as a threatening result of 
them. The choice is between short-term security and 
long-term liberty. The WPA of the thirties promiséd 
the former, sterling individualism insures the latter. 
May we choose wisely and well, for the sooner industry 
knows that it cannot expect relief from any source if 
the conduct of its affairs leads to failure, the sooner we 
shall have a sounder business structure. We have to 
choose between governmental regulations in good times 
and in bad, and free enterprise in good times and in 
bad. We cannot advocate free enterprise when larger 
profits beckon, and then ask for government relief and 
aid when we face over-production and sagging 
markets. 

“It is my contention that industry should broaden 
and develop its own research through the National 
Canners Association. Such an expense must, in the 
future, be considered by all canners as a proper and 
necessary expenditure safeguarded by economy, if 
work is to continue on an industry-wide scale. And 
the need becomes imperative in view of the fact that 
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no single canner could ever hope to provide those 
facilities for research so completely available to him 
from the deep reservoirs of our national findings. No 
canner can buy this service; it is nowhere to be found 
outside the organization which initiated it, and our 
Association must sustain and continue it. Moreover, 
this systematic pooling of experience is a sure safe- 
guard against decadence of unprogressive routines. 


“It is heartening to all of us that the Board of 
Directors of our Association has authorized the West- 
ern Laboratory Committee to purchase property for 
the construction of new facilities in which to carry on 
this work of national helpfulness for individual needs. 

“Human thought is apt to work in extremes—‘point- 
ing with pride, viewing with alarm.’ The extremes in 
business could be cited as net profit on the one hand, 
and the labor and effort required to produce it, on the 
other. We point with pride to bank balances but we 
are alarmed over rising costs in production as we wish 
for the ‘good old days’ when there was no Government 
at all in business and labor was just an item. But no- 
body has a monopoly on the virtues, and in the coming 
struggle of ideologies, spurred on by the impact of 
socialistic and communistic ideas upon the Western 
world, we should avoid the wishful thinking that we 
are going back to the dear, dead days of sheer acquisi- 
tive capitalism. Nor should we be fearful lest that 
which is most worthy of survival may not emerge out 
of the clashes of divergent views and opinions, to pro- 
duce a better American system. 


“Though never defined as such, this approach has 
influenced constructively the conduct of our labor rela- 
tions in California. We think we are getting some- 
where and so does labor. Proof of this is that we have 
avoided shutdowns of any importance throughout a 
long testing period, and labor is well rewarded for 
service rendered. 

“The basic trouble is not with the individual wage- 
earner who admittedly needs organization for bargain- 
ing power but whose cause is often hampered and 
exploited by irresponsible union leadership intent on 
gains for the few at the expense of the many. Our aim 
has been and is to be fair; to try to get the facts; to 
deal with workers as human beings with reference to 
their needs and not exclusively to buy labor as cheaply 
as possible. A man intelligent enough to run a business 
ought to perceive the truism that cheap labor is the 
most expensive kind of labor; that a few cents under a 
fair wage may cost a man his business. We seek to 
practice sanity, instead of toughness; to be reasonable, 
rather than rough. And in hoped-for Federal legisla- 
tion that shall equalize responsibility between manage- 
ment and labor unions, we shall be rid of the one ter- 
rible menace to amicable agreements—I refer to the 
vicious disease of jurisdictional disputes, in which one 
union fights another, while management and public 
welfare alike are ground between the millstones of 
senseless warfare. 

“In changes needed and in progress to be made, the 
National Canners Association stands at the forefront, 
advocating and guiding corrective steps of clearance 
and opportunity. On February 17, the N.C.A. Legis- 


lative Committee met to consider all of the proposed 
Federal legislation affecting our industry, including 
the important problem of labor. But legislation is only 
one phase of N.C.A. service: Others include Consumer 
Claims, Canned Fish and Sea Food, Home Economics, 
Information, Labeling, Export Trade, Public Rela- 
tions, Raw Products, Research Laboratories, Statistics 
—all vital to the canning industry and all aimed toward 
increasing the consumption of all canned foods and 
improving the efficiency of all canners. 


“It would be manifestly unfair for any canner to try 
to determine precisely the value to him of our asso- 
ciated activities, but in this coordination of enlightened 
self-interest, the gain is everywhere evident. The will 
to improve is synonymous with action. We are often 
defeated by our unwillingness rather than by our 
ability to win. The N.C.A. is a joint adventure in 
success merchandising. We are selling success by the 
can and carload. Today canned food production is 
some 50 to 60 percent above pre-war output, paced at 
least in part, by sustaining demand for canned foods. 
The services maintained by our Association to increase 
demand and thus cushion the post-war adjustment is 
reaching new peaks of efficiency, and there is justifica- 
tion in the lively expectancy that the future will offer 
no greater obstacles than has the past while our 
organization and experience will meet oncoming prob- 
lems with flying colors.” 


CONCENTRATION ON THE FARM—wUnder this 
heading The New York Times, in its issue of February 
17th calls attention to some interesting figures and 
facts. It said—with pardon we hope for the liberty 
we take in quoting it: 

“Is the so-called family-size farm passing from the 
American scene? Or is it just getting larger than it 
used to be? 

“Preliminary census figures for 1945, appearing in 
the current issue of The Agricultural Situation, pub- 
lished by the Bureau of Agricultural Economics, sug- 
gest that perhaps both tendencies are at work. The 
moderate-sized farm of 100-250 acres was long the 
back-bone of the country’s predominantly agricultural 
areas. It was this sized farm that was known as the 
family farm. (The original homestead unit, for 
example, was 160 acres.) Today, however, the typical 
farmer lives on approximately 200 acres. This is 
twenty acres more than he worked in 1940 and fifty 
more than his father worked before him. We are, it 
would seem, moving toward concentration in agricul- 
ture as well as in industry. 


“The total number of farms in the country has 
fallen, the census figures show, from 6.4 millions in 
1920 to 5.8 millions, but acreage has actually risen 
from 856 millions to 1.1 billion. Today over half the 
nation’s farming area is in units of 500 acres or more, 
compared with one-third twenty-five years ago. The 
explantion is to be found largely, of course, in the ap- 
plication of mechanized methods to farming. Not only 
do such methods make it possible to cultivate and har- 


(Please turn to page 17) 
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WHAT THE ADVERTISERS ARE DOING 


Some samples worth noting—How they do it—Adv. replete with bargains 
—Pushing the well advertised brands and items—Drawing the moral— 
Better support earned—By BETTER PROFITS 


Here in the middle west the retailing 
of foods has again approached normal. 
True, not as many of this or that are 
available as everyone wishes as far as 
some items are concerned but the adver- 
tisements, weekly, of chains and supers, 
carry as much Cooper Bold type as they 
ever did. A national chain has recently 
“oone high hat” in its format and adver- 
tising men are waiting with interest to 
see if the trend really becomes such or 
dies a bornin’. When store employees 
were a problem, (to have and hold), food 
advertisers in this market reverted to 
type as they had before and probably 
will again some day, and decided to do 
their heavy advertising on Thursday in 
order to lengthen the week end shopping 
period. Human nature being what it is, 
what with week end visiting, week end 
pay envelopes and all that, here and 
there an organization is already break- 
ing away from the longer week end and 
they will probably all swing back to 
heavy ads on Friday again. So much 
for the mechanics of retail food adver- 
tising in this market. 


WHAT OF THE CANNER? 


Let’s see how the canner fares in all 
this. The owner of four stores, hardly a 
“chain,” uses two half columns in the 
daily having the largest circulation in 
the market. Of course, he has no mer- 
chandising organization. Quite likely he 
does his.own layouts as he did when he 
simply had a local job printer print ten 
thousand handbills. The balance of items 


by ‘ood departments in his ad is good, 
tha! is as far as the relation to meats, 
frui's and vegetables, and allied grocery 
supplies is concerned. Two of the four 
mos prominent spots in his ad are given 
to ') oz. grapefruit juice at as low a 
pric’ as that offered by any retail dis- 
tril ‘or, and a number two can of apple 
sau With apples in the raw retailing 
at ‘sent high prices, he made a good 
se! ion of items to advertisé as long as 
he shed to feature only two items in 
car | foods among a total of twenty- 
eig n his whole ad. It will be well to 
me n that neither of the two items 
fea cd are particularly well known in 
the rket. Certainly are not nationally 
adv ised. 

ve’s another four store “chain” 
hey ‘his is owned and operated by an 
old mer in the business. A man who 
firsi sme to the market years ago as the 
mai: -er of an inter-State financed group 
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of super markets. When the out of town 
management decided to withdraw from 
the market, he stayed on and opened his 
own group. His ad is about the size of 
the one mentioned above. In fact it has 
twenty-seven items in it, nine are pre- 
served foods however. And note the 
items! Van Camp’s Beans in Tomato 
Sauce, Campbell’s Tomato Soup, Ar- 
mour’s Treet, Dole’s Pineapple, sliced or 
chunks, Larsen’s Veg-All. A few other 
foods do not carry brand names but are 
apparently “clean ups” against the next 
season arrival of better known brands. 


ANOTHER CASE 


Two and a half or three miles from 
center of town is a super market, self 
serve, operated in connection with an 
appliance store. The owner knows the 
answers when merchandising of foods is 
concerned. Takes three columns, half a 
page, lists sixty-one items in foods and 
household supplies. Twenty-one are in 
preserved foods, jams, jellies, and so on. 
It is also interesting to note that this 
retail outlet advertises seven items in 
frozen foods. In the lot, Libby’s Deep 
Brown Baked Beans are advertised in 
one-half inch, single column space. Please 
remember this mention of Libby’s Prod- 
uct. 


In the market where we are looking 
for support of canners’ output as far as 
week end ads are concerned, is a volun- 
tary advertising group that has contin- 
ued uninterrupted advertising for over 
fourteen years. At present they are us- 
ing about 2 full columns of space. Forty- 
one items in all. Thirteen items in pre- 
served foods: Among them are Del 
Monte De Luxe Plums, Libby’s Tiny 
Whole Beets, Libby’s Garden Green Lima 
Beans, number two can, Mexicorn, 
Franco American Spaghetti, Hemo and 
other nationally advertised foods. Re- 
member the mention of two Libby Food 
products. 


Earlier mention in this article was 
made of a new type of advertising by a 
national chain. A full page, six column 
has been taken by this company and in 
more than half of the space a beautiful 
advertisement has been laid out on na- 
tionally advertised baby foods, strained, 
junior, cereals as well as desserts and 
crackers. No wonder more and more 
housewives are attracted to stores carry- 
ing foods advertised so attractively! This 
outlet also advertises several frozen 
foods. 


Thirteen years ago a super market or- 
ganization came to this market and each 
year have run an anniversary sale. This 
year they have taken a double page 
spread and a full additional page. These 
three pages are so replete with bargains 
in foods and allied home products it 
would only tire the reader to read a de- 
tailed account of them but one cannot 
help but be impressed with the listing of 
nationally advertised products. Among 
them are eight Libby brands. Warranted 
outstanding space has been given to 
some, of course. 


Another super market organization 
takes six columns, full page to make its 
presentation of wise selections for mi- 
lady’s week end marketing for foods. 
There is prominent listing, in a set off 
box, of Lenten Items. Plenty of Cooper 
Bold type for emphasis of important of- 
ferings. A well balanced ad for week- 
end food marketing, no mention of any 
Libby items. 

After it seemed as if all the super 
markets need in the market had been 
established a few years ago, another 
inter State organization entered the field. 
It had, of course, its own controlled lines 
of preserved foods but it also featured 
as many as possible of those brands com- 
mon to all leading food stores in the 
market. In its advertisement noted with 
all the others I have mentioned it tops a 
full page with this arresting question: 
“Where but at Blanks can you find 
so many Nationally famous Quality 
Brands?” The brief comment continues, 
“Check this ad carefully—there are 
142 Nationally known Famous Quality 
brands in this ad.” Immediately under 
the continued comment are listed in three 
separate groups the current offerings of 
three nationally known national adver- 
tisers of preserved foods. There are 
fourteen items in the Libby Line alone. 
Given a little time in which to look for 
wanted foods, I ask you, where is the 
housewife looking for Libby’s Fine foods 
most apt to shop, in the stores offering 
none, or two or even eight items in 
Libby’s Fine Foods or where she may 
make her leisurely selection from an as- 
sortment of fourteen and all reasonably 
priced? 


THE MORAL! 


Now, to complete the picture and draw 
a moral! In the issue of the local news- 
paper from which we have made the 
foregoing notations Libby, the packer 
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has a four column half page in reverse 
plate. The arresting caption of the ad 
is, “Stock your shelves now, Libby’s Pan- 
try Shower!” Then are shown as on 
pantry shelves, labels from fourteen of 
Libby’s Fine Foods! Naturally the ad- 
vertisement cannot be adjacent to a full 
page ad but it has been set next to the 
ad of the local voluntary advertising 
group. Remember how many Libby’s 
items were in that ad? Two! And they 
are not even pictured in the Libby ad! 
This column has often cried “Wolf, 
Wolf,” possibly to its detriment but it 
again asks the question, seemingly so 
pertinent to the subject under discussion, 
why did not more retail distributors of 
foods in this market on this particular 
week end, feature Libby’s Fine Foods? 
Frankly, I wonder if the Libby represen- 
tative mentioned often enough and early 
enough to enough of the distributors the 
fact they were to run this institutional 
ad on this date. Certainly it seems as if 
he might have received more support 
from the voluntary group at least? 


GET ADVERTISING SUPPORT 

So here we go again, all in earnest and 
not in fun. As long as you are support- 
ing distribution with merchandising ef- 
forts, take time and make an effort to 
secure support as well, in advertising, 
from those in a position to give it! While 
I have not mentioned in this column to- 
day, any advertised brands included in 
distributors advertising and which are af- 
fording support to distributors, there are 
those doing this just as they have been 
doing it for years past and to their ad- 
vantage. Distributors of foods at retail 
and their executives are busy folks. You 
cannot always depend on their doing, 
automatically, the things they should do, 
in fact the things that will help most in 
increasing their sales and profits. 

So it’s up to you, individually, as going 
concerns to notify, request and even in- 
sist that distributors further your efforts 
to help them help themselves. As we 
have more of this, so will canners’ sales 
and profits increase. 

And a word here, to the wise. There 
are still a few leading canners who years 
ago, for some reason or another, felt 
they would profit most if they failed to 
continue support of voluntary advertis- 
ing groups sponsored by wholesale gro- 
cers, and of course discontinued adver- 
tising allowances to supers and chains, 
even for advertising effort honestly ex- 
pended. To all these I respectfully say 
that times have changed again. All such 
possibilities should be reviewed. I re- 
peat, however, these allowances must be 
made only to those who make an honest 
return in support given, space taken in 
advertising and so on, 


Observations by R. G.Rothgeb 


1. The corn growing season at College 
Park was favorable. For the second 
consecutive year, the moisture supply 
was ample. Perhaps the most unique 
feature of the season was the unusually 
cool weather during August and Septem- 
ber. This condition delayed maturity 
and held the corn in the canning stage 
longer than usual for a crop planted dur- 
ing early June. Depending upon the par- 
ticular entry, the number of days from 
planting to canning maturity in 1946 
was 1 to 7 days greater than in 1945. 

2. Yields were above average for this 
location. Early hybrids gave a_ better 
response than in more normal years. 
Drought and heat tolerant hybrids had 
no opportunity to show their superiority. 

3. Diseases did not limit yields appre- 
ciably. Bacterial wilt was present but 
caused very few plants to die before the 
canning stage. So few plants were af- 
fected that, contrary to former practice, 
this reading has not been tabulated. Leaf 
blight caused much foliage damage on 
some entries but probably came too late 
to limit yields very much. Entries most 
seriously affected were as follows: Io- 
green 16, Narrow Grain Evergreen 14x 
11, logent 11, Hybrid E113, Golden 2000x 
Wx1253-1, Golden Cross Bantam, Hoosier 
Bantam, and Seneca Chief. 

4. Ear worm damage was considerable. 
Most entries had fallen from 30 to 60 
per cent of their ears infested. Ever- 
green Hybrid 66, Country Gentleman 
19x24, and Country Gentleman R14 were 
least affected. 

5. In the white rowed class the best 
yield was made by Evergreen Hybrid 66. 


It had large, tall fodder, few suckers, 
tough, tight-fitting husks, with two good 
ears on many plants. Ears were of 
medium size with an average of 14 ker- 
nel rows. Although slightly bowed and 
with some taper toward both ends their 
appearance was good. Kernel quality 
appeared satisfactory. 

6. For the second consecutive year, 
logent 11, was the most productive Coun- 
try Gentleman hybrid recorded. It was 
tall and late and had medium sized ears 
with fair kernel type. Although making 
lower field yields than logent 11, most 
of the other entries had deeper kernels. 

7. In the yellow groups, Hybrid C68x 
K13 was outstanding for tonnage but had 
a tough pericarp. Golden hybrids, 54 
and 50 with lower yields, had somewhat 
better kernel quality. Number 54 had a 
long ear averaging 14 kernel rows, white 
50 had a shorter, thicker ear averaging 
14 to 16 kernel rows. None of the tall- 
growing, heavy-eared entries had kernel 
quality comparable to Golden Cross 
Bantam. 

8. Seneca Chief continued to exhibit 
exceptional tenderness and flavor, but 
was below Golden Cross Bantam in ton- 
nage. However, in number of marketable 
ears per plant, it was well ahead of the 
older hybrid. It produced uniform, slen- 


der, cylindrical ears about 8 inches in 


length and averaging 12 straight rows 
of kernels. Its 3-year performance justi- 
fies its use in home gardens catering to 
a fancy trade, 

9. Although of about the same size and 
quality as Golden Cross Bantam, Hoosier 
Bantam was more productive. 


SALT MAY REPLACE POTASH 
ON BEETS 


Common salt may be used to good 
advantage on table beets to replace part 
of the potash in the fertilizer mixture 
in the light of experiments carried on at 
the Experiment Station at Geneva. The 
substitution of salt for potash in fertiliz- 
ing soybeans, however, is not to be 
recommended. 


Experiments with soybeans and beets 
were laid out at Geneva last year to find 
out whether the potash ratio could be re- 
duced in mixed fertilizers this spring in 
view of a threatened shortage of this 
fertilizer element, and whether sodium 
salts, such as sodium chloride, could be 
substitutes for at least part of the 
potash. Earlier trials on the Station’s 
canning crops farm had shown that sub- 
stantial increases in yield of beets were 
obtained from applications of 500 pounds 
per acre of common salt. 


Commenting on the results obtained 
this past season, Professor C. B. Sayre 
says, “For beets, the substitution of 
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sodium chloride for one fourth of the 
potash in the fertilizer resulted in no 
reduction in yields and in most cases 
gave an increased yield. In fact, the best 
results with beets were obtained from 
the treatment which included 75 pounds 
of potash and 500 pounds of common 
salt to the acre. Actually, in the light 
of our results, sodium chloride should be 
considered an important ingredient of 
the fertilizer mixture for beets rather 
than as a substitute for part of the 
potash.” 

With soybeans, the best results were 
obtained from an application of 150 
pounds of potash to the acre with 0 
sodium. In fact, substitution of sodi:m 
for part of the potash resulted in "e- 
duced yields of soybeans. 

If the potash supply this year is ot 
sufficient to meet all requirements in 
New York State, the deficiency may be 
partially relieved by using common «alt 
to replace part of the potash in fertilizer 
mixtures used on table beets, concluces 
Professor Sayre. 
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NATIONAL 
CAN 


CORPORATION 


af choosing a metal container, the nature of your product must be studied 
... its physical and chemical make-up . . . every factor involved in its trans- 
portation and storage. If you wish, our engineering department will help 
you match the can to its job — or our artists will apply their specialized 
knowledge to giving your product distinctive packaging with sales appeal. 

With us, you draw upon almost a half century's experience with thousands 
of container customers . . . in tin plate testing for composition and metal 
structure .. . in sample sheet testing for size, thickness and ductility. 

Future advertisements will feature the making of cans from coating and 
lithographing to shipping of finished containers. Step by step, these will 
show how National Can protects quality. 


CAN 


Executive Offices: 110 EAST 42nd ace NEW YORK 17, N. Y. 
BALTIMORE, MD. | CHICAGO, ILL. HAMILTON, OHIO 4 BOSTON, MASS. 
INDIANAPOLIS, MASPETH, N. McKEESPORT, PA. ST. LOUIS, MO. 


SALES OFFICES AND PLANTS IN: 
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GRAMS INTEREST 


FOOD STANDARDS MEETING 


A meeting of the Food Standards Com- 
mittee of the Food and Drug Adminis- 
tration, Federal Security Agency, during 
the week beginning March 24, 1947, was 
announced by the Commissioner of Food 
and Drugs. The Commissioner has re- 
quested the Committee to consider and 
make recommendations as to definitions 
and standards of identity for various 
salad dressings, and certain frozen fruits, 
and standards of quality and fill of con- 
tainer for canned corn. 

As an aid in considering the problems 
involved, the Committee will be glad to 
receive recommendations and sugges- 
tions, supported where possible by fac- 
tual data, from interested members of 
the affected industries, from consumers 
and consumer organizations, from State 
regulatory officials, and any others in- 
terested. In order to afford an oppor- 
tunity for informal discussion of the 
problems, open meetings will be held in 
Room 5545, Social Security Building, as 
follows: 

10:00 a.m. Tuesday, March 25—Stand- 
ards of identity for mayonnaise, salad 
dressings, French dressings, and related 
products. 

10:00 a.m. Wednesday, March 26— 
Standards of quality and fill of container 
of canned corn. 

10:00 a.m. Thursday, March 27 — 
Standards of identity for frozen fruits 
for table use. 

The oven meetines of the Committee 
are informal and should not be confused 
with the formal hearings required under 
the Federal Food, Drug, and Cosmetic 
Act before standards are adopted. 

Tnterested persons wishing to secure 
further information or having sugges- 
tions thev wish to submit bv mail, should 
address their communications to the 
Seeretarv. Food Standards Committee, 
Food and Drug Administration, Wash- 
ington 25, D. C. 


OZARK OFFICERS 


At the 39th annual Convention of the 
Ozark Canners’ Association held in 
Syvrinefield, Missouri last week the fol- 
lawine officers were elected: 

President. Joe Steele, Steele Canning 
Comnanv. Sprinedale, Arkansas: Vice- 
President. J. O. Harris, Harris Canning 
Coamnanv, Johnson, Arkansas: Secretary- 
Treasurer, F. R. Spurgin, Fayetteville, 
Arkansas. 

The reeular Snrine Meeting will be 
held Mav 22 and 22. 1947, at the Colonial 
Hotel in Springfield, Missouri. 


INDIANA SPRING MEET 
The Spring Meetine of the Indiana 
Canners Association will be held April 


17, 1947 at the Claypool Hotel, Indiana- 
polis, Indiana. 
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MEINTZER RETURNS TO 
CANNING 


William C. (Bill) Meintzer has joined 
the canning firm of Bay Country Foods, 
Inc., Easton, Maryland, effective Feb. 17. 
Bill is well known in the Tri-States, 
having been associated with the National 
Can Corp. for the past nine years and 
prior to that he operated a cannery on 
the Eastern Shore of Md. He will be in 
charge of all buving and will be assisted 
by William B. Fields. 


F.M.C. ACQUIRES PLANT 


The Fall Creek Ordnance Plant at 
Indianapolis has been sold to the Food 
Machinery Corp., of San Jose, Calif., for 
$861,000, War Assets Administration 
announced today. Designed and erected 
for the production of tank armor plate, 
the installation cost the government 
about $2,198,659. It will be used by the 
new owner to manufacture numerous 
tvnes of pumps, with a peak employment 
of 1.075 persons anticipated. 

Located at 21st St.. and Northwestern 
Ave., the plant consists of three maior 
and seven minor structures containing 
approximately 205.000 sq. ft. of floor 
snace. No machinery or eauinment was 
included in the disposition althourh the 
plant site of about 19 acres will be 
transferred. 

The Peerless Pump Division of the 
Food Machinery Corp.. will occunv the 
plant and it is exnected that production 
of deenwell, centrifural. seware. iet and 
household pressure pumns will begin 
almost immediatelv. These items are 
necessarv to nrovide water supvlv for 
the national housine proeram narticu- 
larlv in the rural areas of the South and 
Sonthwest. 

The disnosition is contineent unon full 
compliance with the avnlieahle 
tions of the Surnlus Provertv Act. and 
such other reauirements as mav_ be 
deemed necessary by the WAA Legal 
Department. 


H. A. SHAVER DEAD 


It is with vreat reoret that we an- 
novnee the death of H. A. Shaver in 
Takeland, Florida, on Friday, February 
Tth. 1947, 

Mr. Shaver was one of the nioneers 
of the citrus canning industrv. and oner- 
ated vlants for these nroducts in Jack- 
sonville. Lakeland. and Orlando, Florida. 
In addition, he onerated fruit and veve- 
tahle plants in Georgia and Mississinni. 

Mr. Shaver had been verv active in 
the cannine business until 1942, at which 
time he retired due to ill health. He was 
widely known throuchout the canning 
industrv. and made manv friends in his 
association with the canned foods indus- 
trv, not only in the Tinited States. but in 
Canada and the United Kingdom as 
well. 
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GROWER PRICES IN WISCONSIN 


According to reports received by the 
Wisconsin Canners Association, Wiscon- 
sin Canners are contracting for crops at 
substantially the same prices as 1946. 
Reports received cover 107 of the 157 
canning plants in the state. 


PEAS—Reports were received from 93 
out of 132 plants. Of the plants report- 
ing, 48 have already contracted and 45 
have not. Of those that have already 
contracted, 32 are at the same price as 
in 1946, 6 are higher, and 11 are lower. 
Those that are higher show increases 
ranging from 3.57% to 5%. Those that 
are lower show decreases ranging from 
3% to 10%. Im several cases the de- 
creases apply to particular grades or 
varieties or in different degrees. Thus 
in one case, a 10% decrease applies only 
on low quality; in another case a de- 
crease of $10 per ton applies only on 
high quality; in another a 12% decrease 
applies to Sweets with no decrease on 
Alaskas; and in still another case the 
decrease is spread 1% on high quality, 
7% on medium quality, and 13% on low 
quality. 

coRN—Reports were received from 63 
out of 72 plants in the state and of the 
reporting plants, 31 have already con- 
tracted and 32 have not. Of those that 
have already contracted, 25 are at the 
same price as in 1946, 6 are higher and 
none are lower. Those that are higher 
show increases ranging from 6.6% to 
15%. The 1947 prices range from $17.50 
to $20.00 per ton before husking and 
from $25.50 to $28.00 per ton after 
husking. 

SNAP BEANS — Reports were received 
from 23 out of 31 plants in the state and 
of the reporting plants, 12 have already 
contracted and 11 have not. Of those 
contracting, 10 are at last year’s prices 
and 2 are 5% higher. 

BEETS—Reports were received from 13 
out of 24 plants in the state and of the 
reporting plants only 3 have already 
contracted. Two of those are at last 
year’s prices and one is 20% lower. The 
reported prices per ton are $12, $14, and 
$20 on a flat rate basis. 

CARROTS—Reports were received from 
12 out of 19 plants in the state, and of 
those reporting, only 2 have already con- 
tracted, one at last year’s price of $20 
and the other at $15, amounting to a 
25% decrease. 


MISCELLANEOUS—Cabbage for kraut, 7 
reports were received but none of these 
have contracted as yet. Lima Beans, 5 
reports were received but none have con- 
tracted. Tomatoes, 4 reports were r- 
ceived of which 3 have not contracted *s 
yet and 1 has contracted at last year’s 
price of $28. 


APPROVES PEA PROCESSES 


By order dated February 6, the Food 
& Drug Administration amended te 
definition and standard of identity for 
canned peas to include as optional ingye- 
dients, the alkaline substances used in 
the Stevenson and the Schroder p!0- 
cesses, as well as the Blair process. 
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CRCO-AYARS CARTON 
FILLERS 


Automatically and Accurately Fills 
Cartons with Peas, Cut Corn, Lima 
Beans, Cut Stringless Beans and 
Other Food Products for Freezing. 


High-speed operation, filling up to 
70 cartons per minute, depending on 


size and product . . . yet every carton 
is accurately filled. Will not crush the 
tenderest product. Available in two 


sizes! Five-pocket model for small car- 
tons (12-0z. only); three-pocket model 
for No. 24% cartons and 12-o0z. cartons. 


Write for complete specifications 
and prices. 


CRCO-Ayars Fillers—the Favorite for 
Speed and Economy 


It’s proof positive! 80% of the canned tomatoes, peas and beans 
produced in the United States are filled by CRCO-Ayars Ma- 
chines . . . proofthat CRCO-Ayars Fillers are universal favorites 


under all conditions. 


MACHINE 


SUBSIDIARY OF CHISHOLM-RYDER COMPANY, INCORPORATED 
ve thi SALEM, NEW JERSEY 
PPL LORS - FOR THE FOOD PROCESSOR 


BEST. 
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SUPPLIES OF FRENCH 
POTASH AVAILABLE 


After being cut off since 1941, imports 
of French potash into the United States 
will be resumed in time to boost the 
short domestic supply during the so- 
called “spot” fertilizer period in the 
Spring, the Civilian Production Admin- 
istration was informed today by the 
French Supply Council. 


The schedule sent to CPA by the 
French agency calls for shipment of 


5,500 short tons of potash, basis potas- 
sium oxide, in March: 5,500 tons in April 
and 5,000 short tons in May. 

CPA asked the French Government to 
expedite deliveries against its interna- 
tional commitment, made through the 
International Emergency Food Council, 
when it became apparent that the United 
States domestic supply of agricultural 
potash for April-May 1947 would be 25 
per cent below what was available in the 
same months last year. 

Before the war enough potash cus- 
tomarily was shipped from France and 
Germany to the United States to meet 
approximately 50 per cent of domestic 
requirements for fertilizer. Although 
domestic potash production has more 
than doubled since imports from Europe 
were cut off in the 1940-1941 fertilizer 
year, it has not reached the level to 
which demand has skyrocketed since the 
beginning of the war, CPA said. 

Sales of the imported French potash 
will be made through the French Potash 
& Import Co., Inc., 51 East 42nd St., 
New York, and this material will not be 
subject to domestic allocations. 


TOMATO AND TOMATO-JUICE 
PACKS, CANADA 


Foreign Commerce Weekly 

The 1945 tomato-juice pack in Canada 
was nearly 58,000,000 cans, and the pack 
of whole tomatoes was approximately 
32,000,000 cans. Prior to the war the 
pack of whole tomatoes about doubled 
that of juice, but the ratio has gradually 
reversed because the process for making 
juice requires less labor. As additional 
labor becomes available, it is expected 
that the industry will pack more of the 
whole tomatoes. 

Ontario is by far the largest tomato- 
growing Province in Canada. The re- 
mainder of the industry is chiefly in 
Quebec, where growers were under con- 
tract in 1946 for 5,920 acres, and in Brit- 
ish Columbia, where 1946 contracts 
totaled 3,070 acres. 

In 1946 Ontario packers contracted for 
the tomatoes from 44,770 acres, enough 
to fill nearly 179,000,000 cans. The total 
contracted tomato acreage in all of 
Canada was 38,610 acres in 1945. 


PACKAGING MATERIALS 
IMPROVE 


Martin Ullman, packaging designer, 
has disclosed that glass bottles are begin- 
ning to come through in better deliveries 
and orders are now being accepted for 
new deliveries of boxes by the manufac- 
turers. 
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‘CANNED BEER DUE IN MARCH 


According to American Can Company, 
beer in tin cans, off the market since 
1942, will be generally available in retail 
stores early in March, but it will prob- 
ably be a year before brewers’ require- 
ments are fully satisfied. A shortage of 
tin plate has forced the company to allo- 
cate beer cans, together with cans for 
all other products, on a formula based 
on past usage over a period of years, and 
other factors. It is estimated that de- 
mand will be greater than in 1941 when 
cans for beer and ale totaled 1,400,- 
000,000. 


NEW NEW YORK FIRM 


Curtis Canning Company, Wolcott, 
New York, who will market its products 
under the “Sterling” label, is a new 
organization in connection with Curtis 
Fruit Farms, a well established fruit 
and vegetable grower. 1947 canning will 
include sauerkraut, tomatoes, green 
string beans, and such other vegetables 
as can be processed with present machin- 
ery. If equipment is available, straw- 
berries will be processed for freezing in 
30 pound tins. Corn machinery will not 
be available until the 1948 season. 


PACK OF GREEN AND WAX BEANS 


Compiled by National Canners Association 
Division of Statistics 
Figures given refer to Actual Cases—All Size Containers 


five packers not reporting. 
beans, 16,217,577; 


1945 1946 

Green Wax Green Wax 
Maine, Vermont & Mass... 217,398 273,275 166,416 350,314 
1,374,897 430,515 1,608,997 708,341 
Maryland & Delaware .... 3,213,142 44,540 2,754,863 123,490 
380,712 122,712 333,449 132,815 

406,779 86,695 349,084 103,658 
822,130 218,914 713,581 273,350 
Iowa & Nebraska.............. 31,991 2,578 34,625 8,702 

Arkansas & Missouri........ 1,984,751 (a) 
253,065 51,452 247,339 44,036 
156,575 17,560 105,217 13,387 

326,747 (a) 168,004 (a) 

1,738,311 (a) 1,872,934 (a) 
1,995,074 37.297 1,637,915 62,646 

(a) Included in Other States 

14,529,764 1,285,538 15,049,270 ~=1,820,739 


The above report of the 1946 pack of green and wax beans is a summary 
of all canners known to have packed beans in 1946 together with estimates for 
The 1946 pack, on the basis of 24/2’s, is green 
wax beans, 1,885,615; total green and wax beans, 18,103,192. 
This compares with the 1945 bean pack, on the basis of 24/2’s, of green beans, 
16,012,000; wax beans, 1,353,000; and total green and wax beans, 17,365,000 


cases. 
1946 PACK OF GREEN BEANS BY QUALITY 
(Actual Cases) 
North- Middle- Mid- 
east Atlantic West West South Total 
472,217 48,462 179,804 290,871 458,522 1,149,776 
Fancy-Cut ............. 833,070 1,679,834 501,517 973,749 993,603 4,981,773 
Extra Std.-Cut..... 586,208 1,792,626 279,651 641,451 2,184,208 5,484,144 
Standard-Cut. ...... 184,018 763,218 141,241 947,641 1,397,459 3,433,577 
1,775,413 4,284,140 1,102,213 2,853,712 5,033,792 15,049,279 
1946 PACK OF WAX BEANS BY QUALITY 
(Actual Cases) 
North- Middle- Mid- 
east Atlantic West West South Total 
ks 19,936 14,369 11,364 1,383 685 47,737 
Pancy-Cut. 617,960 48,310 201,731 889,138 
Extra Std.-Cut..... 336,482 158,660 150,406 32,767 29,995 708,260 
Standard-Cut ....... 84,327 35,126 25,623 24,575 5,953 175,604 
1,058,655 256,465 389,124 79,862 36,633 1,820,739 
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CAPACITY IS STEPPED UP 
PLANTS GO MODERN 


MODERN 
Hand Pack Filler 


MODERN 


AUTOMATIC BEAN SNIPPER 


“Capacity as much as doubled, under 
favorable conditions!” That's the kind of 
reports we get from users of this Modern, 
improved FMC Bean Snipper. One reason 
is the Variable Speed Controls on this 
machine—which make it adaptable for 
processing all types of beans. 

Another reason is, the many Automatic 
features, including Automatic Gauge Plate 
for uniform cutting and to prevent clog- 
ging; Automatic Safety Device to eliminate 
foreign matter; Automatic control of 
operating time,. picking-table feed and 
discharge of beans. 

No wonder the FMC Bean Snipper out- 
performs any other snipping machine on 
the market! 
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MODERN 
Multiple. Grader 


Whether you can Beans, Corn, Peas, 
Tomatoes, or Fruits, you'll find your 
Modern Processing Machines and Equip- 
ment in the 260-Page FMC Catalog 
No. 800. If you don't have a copy, 
write today. 


E-300 


FOOD MACHINERY CORPORATION 


Sprague-Sells Division * Hoopeston, Illinois 
BRANCHES: NEW YORK—BALTIMORE—SAN JOSE, CALIFORNIA 
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Bean Slicer 
MODERN 
Blancher 
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APPLICATIONS FOR SUGAR 


Manufacturers of products containing 
sugar, who during the period of war pro- 
duction went into business or increased 
their productive capacity for the purpose 
of fulfilling war contracts, may obtain 
applications for sugar base or adjust- 
ment of sugar base at OPA sugar branch 
offices about February 21, the Office of 
Price Administration has announced. 
(Details of this adjustment procedure 
were contained in a press release—OPA- 
T-5193—dated January 23, 1947.) 


In an action effective February 21, 
1947, the agency has set up adjustment 
provisions for these manufacturers pro- 
vided they entered business or invested 
in additional productive equipment be- 
tween April 20, 1942, and January 1, 
1946, in order to fill contracts with the 
Army, Navy or other ration-exempt 
agencies. Manufacturers of jams, jellies, 
preserves, marmalades or fruit butters, 
to be eligible, must have invested in 
sugar productive equipment between 
January 1, 1945, and January 1, 1946. 


Termination of the war contracts has 
either curtailed or stopped entirely the 
operations of these manufacturers, OPA 
said. Because it now appears that sugar 
rationing will be necessary longer than 
had been anticipated, hardship would be 
imposed upon these manufacturers un- 
less they were given these adjustments. 

Applications, filled out in detail on 
OPA Form R-380 to substantiate eligi- 
bility, must be filed at sugar branch 
offices. Decisions on eligibility and 
amount of adjustment will be made by 
OPA regional offices. Approved adjust- 
ments will be made available to pro- 
ducers during the second quarter of 1947. 


Today’s action also provides adjust- 
ments to contractors who made sugar- 
containing products to be used by an- 
other person in making products to be 
delivered to designated agencies. 


Persons who purchased manufacturing 
plants after termination of their war 
contracts for sugar-containing products 
are not generally eligible for these ad- 
justments. Certain exceptions are 
granted, however, such as the case of a 
person who obtained the establishment 
by inheritance or will from a person who 
would otherwise be eligible. 


Others not eligible for these adjust- 
ments, OPA pointed out, are (1) persons 
who before January 1, 1945, made or 
used jams, jellies, preserves, marmalades 
or fruit butters in making their prod- 
ucts; (2) persons who made or used a 
sugar-containing product for which a 
provisional allowance may be obtained; 
(3) persons who make or use_ bulk 
sweetened condensed milk in containers 
over one gallon; and (4) persons who 
did not manufacture products containing 
sugar to fulfill contracts, but merely 
packaged such products. 

The method of computing adjustments 
will be on an “increased capacity basis,” 
OPA said, similar to that used for the 
pre-rationing investment adjustment 
program. 
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SEEK NEW FRUITS WITH 
HIGHER FOOD VALUE 


Fruit breeding as practiced at the Ex- 
periment Station at Geneva, New York, 
has as one of its major objectives the 
development of new varieties that pos- 
sess better quality and higher food values 
than the commercial sorts now being of- 
fered the public, says Dr. A. J. Heinicke, 
Station Director. 

“As pointed out in one of the national 
farm magazines recently,” continues Doc- 
tor Heinicke, “plant breeders in general 
are now striving to increase the health- 
promoting factors in their new offerings 
rather than to put emphasis chiefly on 
higher yields. 
increased emphasis on all of those fac- 
tors which go to make up what we think 
of as ‘quality’ in fruit, fine flavor and 
aroma, good texture, attractive color, 
and in addition, a higher nutritive value. 
The vitamin C content of the fruit is one 
of the nutritive values that can be mea- 
sured easily and is receiving special at- 
tention. Other nutritive values are also 
being considered.” 

By way of a beginning, the fruit 
breeders at Geneva have made vitamin 
C determinations on a long list of apples 
and have discovered in the variety col- 
lection in the Station orchard an apple 
of European origin which is exception- 
ally high in vitamin C. This variety, 
known as Calville Blane, has a vitamin C 
content close to that of citrus fruit and 
considerably higher than present-day 
commercial varieties of apples. The 
Station fruit breeders are now using 
Calville Blanc in their breeding program 
in an effort to step-up the vitamin C 
content of their new offerings. 

In a similar way, a study has been 
made of the vitamin C content of a large 
number of strawberry varieties and seed- 
lings, “with the result that the fruit 
breeders now have a standard of com- 
parison whereby they can select straw- 
berry seedlings on the basis of their food 
value as well as for season, size, color, 
flavor, handling qualities, yield, disease 
resistance, hardiness, and all the other 
factors that must be taken into account 
in introducing for trial by fruit grow- 
ers a new strawberry, or any other new 
fruit for that matter,” concludes Doctor 
Heinicke. 


C. WEBB CAMPBELL 


Word has just been received of the 
sudden death of C. Webb Campbell, 
Cummins Canning Company, Conneaut, 
Ohio. His funeral was at 2:00 p.m., 
Saturday, February 15. 

Mr. Campbell, a former director of 
The Ohio Canners Association and The 
National Canners Association was well 
known and liked. He will be greatly 
missed. 


With fruit, this means 
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SANITATION—A PART OF 
FOOD PROCESSING 


“Sanitation” in food processing plants 
is more than just good housekeeping, it 
is an essential that plays an important 
part at every step in the operation, and 
is a unit of the processing procedure. 

This sums up briefly the points made 
by Dr. G. J. Hucker, food sanitation 
specialist at the Experiment Station at 
Geneva, in a recent statement on food 
plant sanitation as a unit process. That 
the food processing plant and its sur- 
roundings should be kept neat and clean 
goes without saying, but sanitation in 
food processing embraces much more, 
declares Dr. Hucker. 

Roads and driveways around the plant 
should be treated to prevent dust, drain- 
age of yards should be adequate, and 
refuse must not be allowed to accumu- 
late. Good ventilation of the building is 
often overlooked and is important in re- 
ducing the amount of condensation which 
is often a source of equipment contamin- 
ation, says Doctor Hucker. Smooth, 
waterproof floors that can be easily 
cleaned and hosed off, especially in the 
processing rooms, are highly desirable. 

“The sirup and brine room is probably 
the most important room in the plant, 
these rooms should be constructed sepa- 
rately and must be rodent and insect 
proof, and it should be possible to flush 
the brine room with water quickly as 
needed.” 

*“Care of the equipment is of course 
of prime consideration in preventing 
food contamination, and both laboratory 
and plant experience emphasize the need 
for speed in cleaning equipment after use 
to prevent material accumulating and 
drying on the equipment. Cleaning is 
not sterilizing, and the use of hot water 
alone will never insure truly sanitary 
equipment. Chlorine solutions help keep 
equipment sterile, and new germicides 
known as quaternary compounds which 
are odorless and tasteless are showing 
much promise.” 


JOINS TAYLOR SALES STAFF 


Robert E. Paxson, who before he joined 
the Navy in 1943 was Chief Chemist for 
the Holly Sugar Company, Torrington, 
Wyoming, has just completed an il 
months industrial course at the Taylor 
Instrument Companies’ home office in 
Rochester and joined the company’s salvs 
force in the mid-west with headquarte’'s 
in St. Louis. Mr. Paxson is a gradua‘e 
of the University of Colorado with a ¢e- 
gree in Chemical Engineering. 

In an open forum Alfred and Vince it 
Balaty of the federal food and drug »'!- 
ministration, St. Louis, and A. J. Ausiin 
of the Arkansas state health departme:'t, 
Little Rock, pointed to some of the mvst 
frequent sins, from the sanitary point of 
view, in canning plant operation. 
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WAIN CANNING \ 


MEMORANDUM 


FOR RETENTION OF | 
NATURAL COLOR & FLAVOR P 


3. Inthe Color a natural 
amd do the pear 


PRODUCT ADVANCEMENT CORPORATION 


BENTON HARBOR, MICHIGAN 


Prepare For Harvest Now ! 


Take no chances 
USE THE BEST 
prices submitted upon request 


RIVERSIDE MANUFACTURING CO. 
Mu RFREESBORO NORTH CAROLINA 


— 


CORRUGATED a SOLID FIBRE 


BOXES 


Phone: Curtis 0270 


TSE EASTERN BOX COMPANY 
E.:¢ Brooklyn P. O. BALTIMORE, MD. 
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The first Indiana Standard Pulper 
purchased by a Texas packer has 
been in operation 11 years for about 
16 hours a day seven months of the 
year—on tomatves, grapefruit and 
pineapples—and still is giving A-l 
performance. 


¢ The design and construction of Indiana Pulpers, Fin- 
ishers and Extractors provide for ease of operation and 
long service life. _ Langsenkamp production units are de- 
pendable for operating continuously at peak-load capaci- 
ties, and barring accidents, replacements are required only 
infrequently. 


F.H. LANGSENKAMP CO. 


kK SALES & ENGINEERING CO. 
“Efficiency ae the Canning Plant” First St., San Francisco, 
Oregon and Washington 
227-235 E. South St., INDIANAPOLIS 4, IND. | FOOD INDUSTRIES ENG. & EQUIP. CO, 
1412 N. W. 14th Ave., Portland, Ore. 
Mountain States 


THE HORSLEY COMPANY 
LANGSENKAMP 
Northeastern States 
BOUTELL MANUFACTURING CO. 


Rochester, N. Y. 
Tri-States 
TOM McLAY 
P. ©. Box 14, Port Deposit, Maryland 
Canada 
CANNERS MACHINERY, LTD. 
Simcoe, Ontario, Canada 


| the the STA-GREEN 
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WEST COAST NOTES 


FLAVorRS — International Minerals & 
Chemical Corp., Amino Products Divi- 
sion, is erecting a plant on Monterey 
Road, San Jose, Calif., and will shortly 
have this in a completed form. A fea- 
ture will be made of food flavorings. 


DOLE SPEAKER—James D. Dole, chair- 
man of the board of the Hawaiian Pine- 
apple Company, and president of the 
Chemical Process Company, has_ been 
selected as the featured speaker at a 
forthcoming meeting of the Security 
Analysts of San Francisco, to be held at 
the Alexander Hamilton Hotel, San 
Francisco, Calif. 


VISITOR—-N. B. Betzold, of Cleveland, 
Ohio, general sales manager of the pack- 
age goods division of Durkee Famous 
Foods, was a recent visitor at San Fran- 
cisco, Calif., coming for a_ three-day 
gathering attended by all Durkee repre- 
sentatives in the West and executives of 
the Durkee plant in Berkeley. 


NEW FIRM—Jos. L. Coughlin & Co. has 
been incorporated at Modesto, Calif., 
with a capital of 1000 shares of no stated 
par by Jos. L. and Lorraine C. Coughlin, 
Jr., and John E. Griffin. The firm will 
engage in the handling of canned foods, 
frozen foods and dehydrating. 


INTEREST SOLD—William H. Floyd has 
sold his interests in the Del Rosa Can- 
ning Company, ripe olive canners of Del 
Rosa, Calif., to Leo J. Nunes, of New 
York. The plant is being managed by 
J. E. Tillotson. 


NEW OWNER—Tom Simpson, formerly 
with Durkee Famous Foods, and asso- 
ciates, have purchased the Coronet Olive 
Oil Company, Thermalito, Calif. 


JULIAN BARTEE COMPANY, San Fran- 
cisco, announce the appointment of 
Robert E. Colman, formerly associated 
with Procter & Gamble Distributing Co., 
as Manager of Specialty Promotion De- 
partment, including the handling of such 
company accounts as R. M. Hollingshead 
Corporation, (Whiz Products); William 
Peterman Inc., (Unit of Bristol-Myers 
Co.); Ostrom Mushroom Company; 
Bryant & Sawyer (Honey); Moscow 
Idaho Seed Co., Inc.; King Pharr Can- 


ning Operations, (Canned Okra and 
Canned Yam Sweet Potatoes); and 
others. 


Company is headed by Julian Bartee, 
and specializes in food and_ grocery 
products. Colman’s affiliation is in line 
with the firm’s policy for rapid expan- 
sion in sales personnel for complete cov- 
erage of the Northern California market. 


KINGS COUNTY PACKING COMPANY, LTD., 
of California have appointed Fred W. 
Peppler & Son as their brokers in the 
Detroit market for their line of Cali- 
fornia Fruits and Vegetables under the 
brand names of Old Ivory, King Ko, and 
Kings Delight. 
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EMIL RUTZ 


Biographical Sketch of Emil Rutz, 
Sunnyvale, California, President, Na- 
tional Canners Association. 

Emil Rutz, 35th president of the Na- 
tional Canners Association, has been 
actively associated with the canning in- 
dustry in California for the past 24 
years. 

He was born in St. Gall, Switzerland, 
June 6, 1899. He attended school in St. 
Gall, and graduated with top honors 
from the commercial college there. His 
schooling embodied the unique Swiss ap- 
prenticeship system, which combines 
practical business experience with aca- 
demic study. 

Following the tradition of business 
graduates in Switzerland, Mr. Rutz left 


his homeland in 1919 to add world travel 
to his formal education. After a voyage 
half way around the globe, he spent two 
years with import and export firms in 
Manila and Hongkong. Following this 
experience in the Orient, he moved to 
San Francisco where he was associated 
with the Asia Banking Corporation for 
two years. 

During his stay with this bank, he be- 
came acquainted with Max Schuckl, and 
in 1923, he joined the young canning 
firm of Schuckl & Co., Ine., at Sunny- 
vale, Calif., as its office manager. He 
was soon promoted to the position of 
company treasurer, and in 1931, became 
the company’s vice-president. Upon the 
death of the founder in 1937, he became 
the president and general manager of 
Schuckl & Co., Inec., the position which 
he occupies today. Under Mr. Rutz’ 
guidance, the company has flourished 
and is recognized as one of the most 
modern and_ successful operations in 
California. 

For many years Mr. Rutz has been 
active in the interests of the nation’s 
canning industry. He has served as a 
director of the National Canners Asso- 
ciation and on a number of its commit- 
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tees. He also has participated in many 
of the programs of the Canners League 
of California. 

During 1944 and 1945, Mr. Rutz was 
president of the California Processors 
and Growers, Inc., an organization of 
California canners which has dealt with 
many of the labor problems of the can- 
ning industry. 

Mr. Rutz was married in 1934 to Anne 
Schoenig and has a daughter, Joanne, 
who is now nine years of age. Although 
nearly all of his time in recent years has 
been devoted to his business and to the 
interests of California canners, Mr. Rutz 
still finds time to devote to his hobby of 
growing Fuchsias, and to care for his 
beautiful flower gardens. 


AMERICAN CAN SALES UP 


American Can Company, including its 
Canadian subsidiaries, had net sales of 
$258,065,461 in 1946, the highest for any 
year except 1941, and net income after 
taxes of $8,828,983, equal after preferred 
dividends to $2.40 a share on 2,473,998 
common shares outstanding, according 
to the annual report mailed to stock- 
holders yesterday. 

The sales figure was virtually unaf- 
fected by the inflationary trend of the 
times, D. W. Figgis observed in the presi- 
dent’s letter, since the company’s prices 
on metal containers were frozen through- 
out the year by OPA ceilings and by 
term contracts. The gain of 6.5 per cent 
over 1945, he said, represented an actual 
increase in units of production and sales. 

Earnings, while exceeding mid-year 


. estimates by a considerable margin, were 


lower than the 1945 net after taxes of 
$13,341,614, or $4.23 a common share, 
because of frozen prices and increased 
expense, he pointed out. 

Factors of increased expense, he said, 
included higher cost of labor, supplies 
and services and the fact that work 
stoppages and interrupted flow of mate- 
rials in the early months of the year 
prevented full efficiency in the factories. 
Without this interruption the sales total 
for the year might easily have reached a 
new high, he said, pointing out that an 
all-time production record estub- 
lished in the second half. 

Discussing the relationship between 
1946 costs and profits, Mr. Figgis said: 

“At the time prices were frozen by 
OPA in 1942, the company had made no 
adjustments for increased labor costs 
against basic prices established in 1!!36 
or earlier, Prior to the war, const.nt 
improvement of facilities and product on 
methods and development of new s: les 
volume had made it possible to maint .in 
a fair profit without such price adjvst- 
ments. The greatest advances in la or 
costs, however, have occurred since ‘he 
inception of OPA ceilings serving « n- 
stantly to narrow the margin betwen 
costs and selling prices. This trend be- 
came most acute, of course, after he 
general wage advances of 1946 w: ich 
brought the federal labor index to 152 
per cent of 1941 and 200 per ceni of 
1936, eliminating all possibility of |.or- 
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yal industrial profits under former price 
vruetures.” 

The company’s capital expenditures 
{ » 1946 amounted to $24,584,528, com- 
paved with $10,383,493 in 1945. This in- 
cease, Mr. Figgis said, reflected sub- 
< antial progress—as a result of the im- 
provement in availability of materials 
for building and machinery—in impor- 
tunt replacements and expansion of 
equipment and facilities which had not 
heen possible during the war years. 


In regard to the outlook for 1947, Mr. 
Figgis said, “there seem to be many 
sound reasons for an optimistic view. 
We face the greatest demand for our 
products that we have ever known. Our 
productive capacity is ample for utiliza- 
tion of all available materials. New price 
structures (effective January 1, 1947) 
which take into account much of the in- 
creased cost that had to be absorbed 
under the ceiling price program should 
permit a reasonable margin of profit.” 

There is every indication that barring 
work stoppages which would reduce the 
total of available materials, Mr. Figgis 
continued, the company’s sales should 
reach a new high point during 1947. 
Facing this probable new high in de- 
mand for its products, he said, the com- 
pany ended the year 1946 with the low- 


est inventory in six years, amounting to 
$51,882,440, compared with $56,742,716 
in 1945. 


“Demands for production during the 
coming year will delay the replenishing 
of inventory,” stockholders were told, 
“but, as it becomes possible to bring the 
inventories to more normal proportions, 
the combined effect of increased tonnage 
and increased price will have its influ- 
ence on the company’s cash position.” 


USE OF COLOR IN THE PLANT 


_ Pittsburgh, Pa.—How scientific use of 
the energy in color is currently employed 
in the nation’s plants and factories to 
increase over-all efficiency is shown 
graphically in a new full-color, 32-page 
booklet now being published by the 
Pittsburgh Plate Glass Company. 


With facts and figures, plus numerous 


views of actual use of color in manufac- 
turing and processing plants, the booklet 
demonstrates how industrial officials, by 
following the Principles of Color Dyna- 
mics, can (1) Promote continuity of em- 
ployment, (2) Improve efficiency of 
operation, and (3) Maintain quality of 
production. It reveals how dynamic 
colors will bring about more and better 
work per man-hour and more man-hours 


per man by making the employee’s work- 
ing environment cheerful and safe. 

In a special section the booklet out- 
lines the scientific facts about color. 
“The medical profession,” it states, 
“has long realized that colors can be 
used to stimulate or depress. Some 
colors help people relax and be cheerful. 
Others stimulate and invigorate them. 
Still others set up irritation and actual 
physical discomfort.” 

The booklet points out that use of color 
is in no way an experiment. Color prin- 
ciples have been widely tested in both 
laboratory and in all types of plants. 
These tests and experience prove that 
there is energy in color which affects 
the health, comfort, morale, and safety 
of employees. 

Individual sections are devoted to the 
use of color on machinery and equip- 
ment; on walls and ceilings; and on 
floors, aisles, and mobile equipment with 
emphasis on color for safety. Each sec- 
tion is illustrated with full-color appli- 
cations. A special section contains sim- 
plified and practical material specifica- 
tions for industrial painting. 

Copies of the booklet may be had (free 
of charge) from Dept. NIB Public Rela- 
tions Department, Pittsburgh Plate Glass 
Company, 632 Duquesne Way, Pitts- 
burgh 22, Pa. 


EDITORIAL 


(Continued from page 6) 
vest a larger acreage, but their economic advantage, 
generally speaking, increases with the acreage. 
‘Meanwhile the number of farms in the 10-500-acre 
category has been shrinking; and where it once ac- 
? counted for two-thirds of the nation’s farm land, it 
: now comprises barely half. As to the really ‘small’ 
: farms—those of 10 to 100 acres—these are important 
numerically, but in point of acreage represent but 11 
| per cent of the country’s total. In the West they are 
larvely irrigated farms and submarginal units oper- 
ated by Spanish-Americans; in the South they are fre- 
quently cropper or tenant units. One group in this 
: catcvory, however, is of very real economic import- 
; -ance. This is the group of successful truck farms 
ad). cent to metropolitan centers. 

‘\argely under the influence of the Victory garden 
mo\ cement, it is interesting to note, very small farm 
uni‘s (under ten acres) expanded numerically by some 
90.00. But that this was not entirely a World War 
phe omenon is evident from the fact that units in this 
cla- ification increased, all told, by 300,000 between 
192 and 1945. Incidentally, if you happen to have a 


command attention, impress 
favorably, initiate sales! 
SALES. @ CLEVELAND © NEW ORLEANS MIAMI MARION, VA 


All the latest data 


FORMULAE — COOKING TIMES 
COOKING TEMPERATURES 


litt. place in New Jersey or Connecticut with nine 

acr.., an apple orchard, a truck garden and a couple are included in the 7th edition of 

of ws, it might or might not interest you to know , : 

the your establishment is classed by agricultural = Complete Course in Canning” 
stat. ticians as a ‘so-called’ farm. The assumption 

am...g those who are used to dealing with agriculture Price $10.00 The Canning Trade 
on. nation-wide scale seems to be that no one could ™ é 20 S Gay Street 
con vivably regard farming on such a miniature scale Baltimore 2, Md. 


as najor occupation.” 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


Second Hands Own The 1946 Packs, And 
The Steady Consumer Demand Is Cleaning 
Out Holdings —A Record Pack Already 
Quite Well Moved—Holdings Below 1942 
—Growers Refuse Lower Prices On 
Crop Contracts. 


REALITIES—It has amused us for some 
time the way the “dealers in the market- 
ing of canned foods” have lamented the 
quietness of the market, totally forget- 
ting that they had often previously 
stated that the stocks of canned foods 
were very low or completely cleaned out 
of first (canner) hands, and were there- 
fore in the hands of the distributors and 
retailers. With the exception of “winter 
packed” canned foods (baked beans and 
the like) and some citrus packed in the 
South, the canners say that they have 
been cleaned out long since. Consequently 
trading had to be between jobbers or 
distributors, and none of these is com- 
plaining of any lack of a steady demand 
from the retailers and chains. 


Considering that the 1946 packs were 
a record for all time—at least up to this 
time—here is definite evidence of the 
popular acceptance of ail canned foods. 
The statistics in these matters all name 
January 1st as the date. This is the 
exact date when the consumption of the 
1946 packs should begin in real earnest. 
Popular demand, however, has_ not 
waited upon “the rule” or “custom” but 
has dipped heavily into the packs, and 
as the statisticians show the totals left 
for the heavy consuming period are com- 
paratively light—so small that there 
would seem .to be no danger in the pre- 
diction that they will be cleaned up long 
before new packs, in appreciable quan- 
tities, can come upon the market. 


This makes a very strong market fea- 
ture for canned foods, and that it is not 
mere market report we refer you to an 
authoritative statement from the Depart- 
ment of Commerce, under date of Feb- 
ruary 14th, received here on the 20th. 
Here it is: 


CANNED FOODS SHIPMENTS 
OFF IN DECEMBER 


Shipments of canned fruits, juices, 
vegetables, and baby foods by packers 
and wholesale distributors during the 
calendar year 1946 reached a new high 
of 466 million cases, 9 per cent more 
than the previous record of 429 million 
in 1945, according to an announcement 
today by Director J. C. Capt of the Cen- 
sus Bureau. However, the seasonal de- 
cline which began in November continued 
into December when shipments dropped 
to 26.8 million cases, the smallest volume 
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for any month since the termination of 
processed foods rationing. 


CALENDAR 1946 PACK 
LARGEST IN HISTORY 


With December production of 26.2 mil- 
lion cases, the cumulative pack for the 
twelve-month period ending December 
1946 reached the record high of 520 mil- 
lion cases, 115 million above the previous 
record of 405 million established in calen- 
dar 1945, and approximately 240 million 
above the 1939 level. 


INVENTORIES UNCHANGED 


January 1 stocks at combined packer- 
wholesale levels amounted to 220 million 
cases, relatively unchanged from the 
December 1 level. During December, 
packers’ stocks decreased from 123 mil- 
lion to 110 million cases, but wholesale 
stocks increased from 100 million to 112 
million. Wholesale stocks reached a new 
high on January 1. Total stocks, how- 
ever, were 16 million cases below the 
record high of 236 million in October 
1942. 

These and other facts on production, 
available supplies, and shipments of 56 
canned fruit, juice, vegetable, and baby 
food items are presented in a report 
issued today by the Bureau of the Cen- 
sus. Copies of the report may be ob- 
tained on request to the Bureau of the 
Census. 


THE MARKET—JIn the very splendid 
market reports made by our special Cor- 
respondents in the leading centers you 
will note that demand continues ahead 
of supply everywhere, and that prices 
are holding, despite the unreasonable de- 
mands for lower prices, from the fear 
that the consuming public may refuse to 
take the goods at the high retail prices. 

It is the old story of “whose ox is 
being gored.” In the main the goods that 
are now supplying the market were pro- 
duced under high cost conditions—as in- 
deed they will continue to be during the 
1946 season, and for reasons that all well 
posted employers understand. We have 
not learned that the canners are making 
an abnormal profit at their selling prices; 
and it should be recorded, with sorrow, 
that most of today’s prices are much 
higher than those which the canners 
were able to demand, and get, when they 
sold the goods. Viewed in the light of 
old time prices, going prices do seem 
out of all reason but they are not. Cali- 
fornia 2% standard tomatoes at $2.60 
and up is an item for your scrap book, 
but since tomato canners have been out 
of stock for a long while, those prices 
must be middle-men’s prices, not canners’ 
selling prices. And so on down the 
whole line of canned foods. Why don’t 
we quote the whole market? Wish we 
could go back to the old days and give 
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you a complete canned foods market 
price list on all items. But that just 
can’t be done. We've tried to get it, but 
as we have intimated, the prices are now 
made by the present owners, the dis- 
tributors and wholesalers, and not by 
the first hands, the canners. But the 
canners are getting the blame from those 
who think prices are out of reason. The 
mid-West is quoting Ex. Standards, 2s 
tomatoes at $1.75 per doz., and the low- 
est price in the country apparently; with 
2%s at $2.45 cannery. 

CONTRACTING—Canners are now busy 
trying to write growers’ contracts upon 
a lower basis than in 1946; but with 
everyone demanding top prices, and no 
reductions, why expect the now wise- 
agriculturist, to take a cut? It looks 
like costs on the 1947 packs will at least 
run parallel with the 1946. Everybody 
is willing to pay lower prices, but no one 
wants to sell at lower prices. 


NEW YORK MARKET 


Citrus Advance Lends Interest—Steady De- 
mands Keep Market On Even Keel—‘‘Can- 
ners Handling Themselves Well’’—Firmness 
Continues in Tomatoes—Some Corn Resell- 


' ing—Peas Quiet—Hominy Eases From Lack 


of Demand—Fruits Quiet—Heavy Calls on 
Canned Fish. 


By “New York Stater” 


New York, February 21, 1947. 


THE SITUATION—An advance in Florida 
canned citrus products featured the mar- 
ket this week, the increases following 
later reports indicating that recent cold 
weather damage to citrus groves was 
much more extensive than had _ been 
earlier indicated. In other divisions of 
the market, fairly steady undertones pre- 
vail. There has been some easing off in 
the volume of resale offerings on many 
items, and with more inquiry developing 
from day to day, the market is showing 
signs of shaking off the inertia which 
set in at the close of 1946. 


THE OUTLOOK — Distributors are still 
primarily concerned with liquidation of 
current inventories and plans for dis- 
posing of 1946 pack goods contracted ‘or 
but not yet shipped from canneries. 
There is a better retail movement of 
canned foods reported, however, and 
buyers’ sentiment is showing moder te 
improvement. There is growing realiza- 
tion in industry circles that the postwar 
readjustment of canned foods prices to 
competitive levels may yet be an orderly 
affair, rather than the collapse which 
some of the “calamity howlers” were pre- 
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QUALITY SEEDS 


to attain Quality in the can 


We have a complete line of Yellow and White 
Hybrid Sweet Corn seed and other canner 
seeds adaptable to your particular growing 
conditions. 


MICHAEL-LEONARD COMPANY 


Growers and Breeders of Canners Seeds 
CHICAGO 16, ILLINOIS SIOUX CITY 6, IOWA 


At left Hand made basket with heavy keg hoop. At right: Machine 
made basket with heavy keg top hoop, also furnished with flat veneer hoop 


building Using a full 10 feet of sieving surface, all except 
il & : E L D B A S K E T S the larger sizes of peas are screened out within 23 feet of 


f the feed end, leaving 74 feet for exact grading. These 

peas are floated in water back to the next sieve receiving 

r Scientifically Built to Last Longer a thorough wash. Gime are assured not only the best 

3. machine available for the purpose but a higher return for 

: their improved quality packs. 

; P’ ANTERS MANUFACTURING CO., Inc. THE SINCLAIR -SCOTT COMPANY 
PC TSMOUTH VIRGINIA BALTIMORE. MARYLAND 
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dicting so vociferously not so long ago. 
Meanwhile, the canners have handled 
themselves capably and have refrained 
from exerting any selling pressure which 
might have tended to start the markets 
on a definite toboggan. 


TOMATOES—Southern canners continue 
to show fairly firm price views, and 
while demand is not active, no real sell- 
ing pressure is in evidence. For prompt 
shipment, southern canners still hold 
standard 2s at $1.80 and upwards. Re- 
sale southern standard 2s were offered 
here at $2 this week, ex warehouse, with 
no demand reported. Southern fancy 2s 
tomato juice, also ex warehouse New 
York, were reported sold at $1.10 during 
the week. Reports from California say 
that canners are clearing holdings of 
peeled tomatoes rapidly, with 10s_ re- 
ported sold up. Standards 24s were re- 
ported available in a limited way at $2.60 
and upwards. Midwest canners were still 
quoting extra standard 2s in a small way 
at $1.75, with 2%s at $2.45, f.o.b. can- 
neries. 


CORN—Small lots of fancy corn are re- 
ported offering at resale in the Midwest, 
with prices ranging $1.50 to $1.55, with 
some extra standards around $1.40-$1.50, 
as to label and quantity. Canners, how- 
ever, are not offering corn in any volume, 
and the market appears in reasonable 
“solid” position, particularly on top 
grades. 


PEAS—Little demand for peas was re- 
ported here during the week, and the 
price situation showed no important 
change. The chains are featuring stand- 
ard and extra standards at competitive 
prices, and movement is reported on the 
increase at the retail level. 


HOMINY—Lack of demand for hominy 
has brought about an easier tone in the 
market for canned hominy, with 2s now 
down to a range of 80 to 85 cents, 2%s 
$1.05 to $1.12, and 10s at $3.75 to $4.05, 
f.o.b. canneries. 


cITRUS—Florida canners have moved 
quickly to adjust their prices upwards, 
following surveys which revealed con- 
siderable grove damage from the recent 
cold wave. Juices are now quoted at a 
range of 77% to 80 cents per dozen for 
unsweetened 2s, with the market for seg- 
ments up to $1.60 for fancy 2s, f.o.b. can- 
neries. The market in Texas has 
strengthened in sympathy with the 
Florida advance and the higher raw 
fruit costs. The California market is 
also looking up on both orange juice and 
grapefruit and blended juices, but some 
softness has developed in canned lemon 
juice. 


OTHER FRUITS—Little activity is re- 
ported in the staple fruit line this week, 
but canners are holding firm at list on 
the small unsold lots remaining from last 
season’s pack. Some interest is reported 
in fancy peaches and fruit cocktail. Re- 
ports from the Northwest indicate weak- 
ness in canned apples, with sales of 10s 
h.p. reported at $9.50, with some offer- 
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ings noted below that figure. Fancy 
prune plums in extra heavy syrup were 
reported offering in a small way in the 
Northwest at $2.30, f.o.b. canneries, 
on 2's. 


CANNED FISH—With the Lenten season 
at hand, wholesalers are getting a 
heavier call for canned fish from their 
retail trade, and limited stocks are 
rapidly clearing up. Sardine packing 
ends by law in California at the close 
of the month, and with recent results 
disappointing, the market is closely sold 
up. Maine sardine canners are still en- 
deavoring to work the market for keyless 
quarters to an $11 basis, but are en- 
countering considerable buying resist- 
ance. Tuna supplies continue tight, with 
Coast reports indicating no prospect of 
any material improvement in the situa- 
tion until possibly mid-April. The sal- 
mon situation continues strong on spot, 
but there is still lack of buying interest 
at the higher price ranges quoted by 
some sellers. Northwestern canners are 
quoting new pack oysters at $3.50 for 
fancy 5 oz. tins, and are quoting minced 
razor clams at $12 per case of 48 halves, 
both f.o.b. canneries. 


CHICAGO MARKET 


Retail Sales Good—Buyers Trying to Reduce 
Inventories—Chains Pushing Canned Foods 
—Tomato Sales Bogged Down, Buyers Con- 
sidering Prices Too High, As Consumers 
Balk at 20c Per Can—Pea Prices—Hard to 
Sell Standard Peas—No Corn Offerings— 
Beans Lack Interest — Citrus Unchanged 
Despite Reported Crop Damage—Pineapple 
Leads Among Fruits—Tuna Wanted. 


By “Midwest” 


Chicago, February 21, 1947. 


THE MARKET—The market activity this 
week consisted mainly of conversation 
about the Florida freeze and the possible 
effect on citrus prices. However, buyers 
generally are not too much concerned 
about an upward revision in prices—in 
fact, in many cases, would prefer to see 
some strength in this market because of 
stocks which they have on hand pur- 


EXPORT - IMPORT 
CANNED & BOTTLED 


FOODS 


We welcome all offers and inquiries 


Arthur Harris 


ESTABLISHED 1926 
11 Broadway, NEW YORK 4, N. Y. 


Tel: Bowling Green 9-3238 Cable: ARTHARRIS 
Reference: Dun & Bradstreet, Inc. 


20c per can. 
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chased at considerably higher prices 
than the present market level. So far, 
reports indicate that the damage has not 
been too severe and there has been no 
decided change in the market up to this 
writing. 

Retail sales continue fairly good, a'- 
though brokers are still having con- 
siderable difficulty in arousing much in- 
terest on the part of buyers. This is 
due, in part, to the small movement of 
canned foods to the retail trade, and 
buyers are insistent that inventories 
must be further reduced before buying 
can be resumed on a normal level. The 
exception to the rule is the chains, as 
vigorous merchandising of canned foods 
has reduced their stocks to where they 
are again buying actively. 

Resale offerings remain heavy and 
there have been some sales made, al- 
though on a very selective basis where 
fancy merchandise has been offered and 
is not available from first hands. Con- 
cessions are being made, as many job- 
bers are so determined to reduce inven- 
tories that price seems to be secondary. 


TOMATOES—Despite the tight situation 
on peeled tomatoes, very few are being 
sold in this market, as buyers maintain 
present prices are too high to attract 
consumer buying. In fact, resales are 
offered by many of the jobbers at less 
than from first hands. Extra standards 
2’s are generally available at $1.75, al- 
though one or two lots have been re- 
ported offered here as low as $1.50 with- 
out creating any interest. Consumers 
have shown a decided lack of interest in 
tomatoes when they are priced at over 
Buyers are of the opinion 
that this market will slip still further, 
although other factors seem to indicate 
the contrary. Canners generally are of 
the opinion that small unsold stocks of 
tomatoes in first hands can be sold with- 
out too much difficulty at present asking 
prices. 

Tens puree seems to be in a weak posi- 
tion, as offerings from first hands are 
considerably lower than previously with 
further pressure coming from manufac- 
turers attempting to resell surplus stock. 
Plenty of tomato juice is available at 
$2.50 for 46 oz. tins and the movement 
has slowed considerably due to the he:vy 
sales on citrus at low prices. 


PEAS—A slight pickup of interest for 
better grades has been noticed here this 
week, although little is available from 
first hands and at prices which dis- 
tributors feel are high. Fancy 1 sieve 
Alaskas are being held at about $:.50 
per dozen with 2 sieve extra standards 
being held at $1.75. However, whole- 
salers’ stocks generally, are heavy ind 
what little buying has been done, \vas 
for replacement purposes only. Stzand- 
ards continue to be the headache . ith 
jobbers having extreme difficulty in pn ov- 
ing further supplies to retailers, as {1ey 
contend the consumer preference is for 
the better grades. 


coRN—There is little or nothing b: ing 
offered from first hands with bu: ers 
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definitely interested in fancy grades of 
both cream style and whole kernel. The 
last sales here were made on the basis 
o. $1.50 for No. 2 fancy whole kernel 
aid $1.40 for cream style from local 
packers. New York State is offering 
faney cream style No. 2 tins here at 
$|.60. The movement both to the con- 
sumer and the retailer continues good 
and it is apparent that stocks will be 
well cleaned before new pack rolls 
around. 


GREEN BEANS—The recent crop loss in 
Florida and Texas has no effect in 
snapping buyers out of their lethargy 
as far as this item is concerned. Move- 
ment to the retail trade has been so 
small that with the exception of fancy 
whole beans, distributors are just not 
interested in buying further quantities. 
Extra standards 2’s out of Texas are 
still being quoted at $1.25 and one car 
of extra standard cuts in No. 1 tins 
were sold here last week at 85c f.o.b. 
Texas cannery. Fancy French style 
beans are being held at $1.70 to $1.75 
with little interest shown. 


citrus — Despite reports of frost 
damage, there has been little change in 
the citrus market up to the present 
writing, although several canners have 
withdrawn from the market. Several 
cars of 46 oz. unsweetened fancy orange 
juice were sold here yesterday on the 
basis of $1.60 Florida cannery with 2’s 
at 65c. The one week embargo on fresh 
fruit has caused the pack to slip further 
behind last year’s, although this is caus- 
ing distributors little concern. In fact, 
many would welcome an upward trend 
in prices which may be evident later on 
in the season. Faney grapefruit seg- 
ments have slipped to where they were 
heing quoted at $1.35 just previous to 
the freeze. With the exception of -the 
chains—who have been pushing citrus 
juices hard and buying their require- 
ments almost daily—citrus stocks are 
heavy enough to take care of the re- 
quirements for some time to come. It is 
for this reason that volume buying con- 
tinues to be delayed despite the good 
value evident at today’s low prices. 


CALIFORNIA FRUITS — Export demands 
seen: to be cleaning up small holdings 


of | ver grades still in canners’ hands 
and ‘ttle is being offered to the trade 
at t' moment. What surplus lists are 
avail ole do not contain the items in 
whic. buyers are interested. Pineapple 
and , neapple juice continue very much 
Ind: cand and are moving very well to 
the ‘sumer, However, this item re- 
mair on an allotment basis with sup- 
plies ‘cing entirely insufficient to take 
care the trade’s demands. There is 
goin’ 0 be a problem in moving stocks 
of a icots still in distributors’ ware- 


hous' as this item has slowed consider- 
ably. “eaches also are in heavy supply, 
altho h these are moving better than 
apric and with the help of California 
beac! (ivertising, supplies should move 
out \  hout too much difficulty. With 
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the exception of one or two items, retail 
movement of canned fruit continues 
fairly good, as this item has received 
considerable merchandising attention 
during the last few weeks. 


CANNED SEA FOODS—With the Lenten 
season upon us, buyers are striving hard 
to obtain additional supplies of tuna, 
which seems to be the popular seafood 
item at the present, although little sup- 
plies are available. Salmon has slowed 
considerably with a wide variance in 
prices still apparent and the Lenten 
season will decide whether or not sal- 
mon will sell at present levels. Fancy 
Canadian lobster has slipped to where 
goods are now being offered at $7.00 
cannery compared to a high of $10.00. 
Maine sardines are being quoted here on 
the basis of $10.50 to $11.00 for %’s 
keyless with buyers endeavoring to pur- 
chase at concessions from these levels. 
Shrimp remains firm despite lack of 
sales on this item—no doubt, due to the 
small supply in canners’ hands. Sup- 
plies generally in distributors hands are 
light and they will undoubtedly be look- 
ing for replacements on many items be- 
fore too long. 


CALIFORNIA MARKET 


Are Consumers Taking the Goods?—Market 
Now Studying This Feature — More Dis- 
crimination Being Shown—More Price Con- 
scious — Heavy Pack Cleaning Up — Dry 
Beans Weaker — Canners Not Buying — 
Record Canned Olive Pack—Tomato Con- 
tracts at $25 to $29 Per Ton—Fruits Quiet 
—Juices at Low Prices—Disastrous 
Sardine Season. 


By “Berkeley” 


San Francisco, February 21, 1947. 


EATING ’EM?— With most of Cali- 
fornia’s huge pack of canned fruits and 
vegetables out of first hands, canners are 
giving careful attention to the manner 
in which these products are going into 
consumption. Reports of distributors 
throughout the country indicate that 
sales are very satisfactory and that in- 
ventories which seemed heavy for a time 
are getting down to normal. There are 
many reports that consumers have again 
become rather discriminating, and more 
price conscious, than during the war 
period, and that featured brands and 
quality lines in general are moving espe- 
cially well. Some of the large canners 
of branded lines whose output has been 
moved on an allotment basis suggest that 
there is every evidence that when ship- 
ments from early 1947 allotments reach 
the shelves of retailers there will be 
little on hand unsold from previous ship- 
ments, and that the last allotments 
should be cleaned up before the new 
packs are available. If there is any sur- 
plus at the end of the season this 


promises to be off brands and off grades, 
some of which are priced out of line 
with well-known brands. Sales in this 
market continue very light and consist 
largely of small lots. 


DRY BEANS—The California dry bean 
market has weakened somewhat in recent 
weeks, according to reports of the 
Federal-State Market News Service, this 
being influenced by declines in other mar- 
kets and the slow demand from canners 
and dealers. Offerings are not especially 
heavy but shippers have reduced quota- 
tions on certain varieties including Baby 
Lima, Small White and Pink beans. In 
some parts of the country wholesalers 
are unwilling to carry beans in stock, 
owing to the high prices prevailing. 
Canners seem to have all they care for 
at this time and are out of the market. 
Small Whites, in which canners are 
usually interested, are to be had at 
$16.00 per hundred pounds, while Small 
Limas are quoted at $11.50. 


RIPE OLIVES — Announcement has been 
made to the effect that the Navy’s re- 
quirements of canned ripe olives from 
the pack now being made have been set 
at 9,091 cases of No. 10s and 2,777 cases 
of No. 1 talls. These requirements are 
exclusive of 1947 holiday needs which 
will be purchased during the summer 
months. The size of the 1946-47 pack 
is still largely a matter of guesswork, 
but there are those who expect it to 
approximate 1,500,000 cases, making it 
the largest on record. Most canners have 
already disposed of their estimated 
packs. 


TOMATO ACREAGE— Canners are com- 
mencing to negotiate with growers for 
tomato acreage for 1947. A few con- 
tracts have already been signed at a 
guaranteed price of $25 a ton, with ad- 
ditions to cover certain contingencies. 
Quite a few canners are offering a flat 
price of $29 a ton. Most growers seem 
to feel they should get at, least as much 
as last year when most of the crop was 
moved at $32, or more. The market for 
1946 pack is very quiet, with most of the 
sales being to Far Western distributors. 
The Eastern and Mid-Western demand 
seems to have dried up. 


FRUITS—The canned fruit market con- 
tinues to be quiet, although some export 
business is being done. More canned 
apricots of the 1946 pack were sent 
abroad during the first half of the fiscal 
year than was the case a year earlier, 
and there was also a heavier demand for 
fruit cocktail. Peaches and pears have 
not moved as freely as a year earlier, ac- 
cording to export figures. 


JUIcES—Citrus fruit juices, grapefruit 
or blended, are being offered in the San 
Francisco market this week at 70 cents 
for No. 2s, and even less for sizeable 
purchases. This despite the Florida 
freeze and the embargo on the move- 
ment of fruit. Some brokers advise, 
however, that their canners have with- 


21 


t 

f 

1 

e 

Ss 

y 
d 

d 

)- 

y. 

mn 

ig 

in 

et 

re 

ds 

il- 

e- 

h- 

rs 

in 

er 

on 

te 

of 

of 4 

ng 
ire 

ith 

AC- 

ck, 

at 

nt 

for 

his 

om 

ove 

50 
eds 

le- 

ind 

yas 

nd- 

ith 

ov- 

1ey 

for 

ing 

ers 


drawn. California juice is being offered 
on the basis of 90 cents, delivered in San 
Francisco, and $2.15 for 46-oz. This is 
about on the basis of 70 cents, f.o.b. 
Florida canneries. 


SARDINES—The sardine season in the 
Northern and Central districts of Cali- 
fornia has come to an end and proved 
the most disastrous in the history of 
the industry. Landings at Monterey 
amounted to but 26,579 tons, against 
144,677 tons for the previous season, 
when the catch was smaller than usual. 
But 2,700 tons were landed at San Fran- 
cisco, while a year earlier the take for 
the season amounted to 84,425 tons. The 
canned pack for the season to February 
1 for California as a whole amounted to 
2,595,595 cases, compared with 3,648,498 
cases a year earlier. Operations will con- 
tinue at San Pedro until March 1. 


TUNA—The canned tuna pack in Cali- 
fornia slumped to 113,090 cases in Jan- 
uary, according to the preliminary re- 
port of the California Division of Fish 
and Game. The pack of mackerel, how- 
ever, reached 77,193 cases. The British 
Columbia herring pack for the season to 
February 1 amounted to 1.511,888 cases, 
or the largest in recent years. In this 
connection it is interesting to note that 
herring oil has been refined to the point 
where it has become acceptable as a sub- 
stitute for olive oil in packing sardines. 
While there is a good demand for canned 
fish of all kinds, price resistance is in 
evidence on some items and distributors 
are buying in small lots. This is espe- 
cially true of salmon and tuna. 


GULF STATES MARKET 


Mardi Gras’ Good Time—tEverybody Turns 
Out—Lent A Boon to Seafood Business— 
Able to Can Some Shrimp—Pack Double 
Last Year’s, But Short of °44’s—Oyster 
Standards to be Devised. 


By “Bayou” 


Mobile, Ala., February 21, 1947. 


AGAIN MARDI GRAS AND LENT — With 
Mardi Gras out of the way, the produc- 
tion of seafood should not be handicap- 
ped in this section with any more cele- 
brations, which take fishermen from 
their work and curtails production, but 
of course everybody, with few exceptions, 
loves to have fun and don’t object to the 
other fellow joining in. So rather than 
condemn it these festivities are encour- 
aged, and it should be that way, because 
it does not hurt any one to once in a 
while take time out from the monotony 
and dullness of work, and lay aside busi- 
ness cares to indulge in a good time. 

A week’s celebration of Mardi Gras 
ended Tuesday night, February 18, and 
Tuesday was and is always the biggest 
day of all. 


Individual masking, grotesque and 
otherwise is allowed on the streets on 
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Tuesday, and as stores, banks, City Hall, 
Courthouse and many industries close, 
everybody turns out to have a general 
good time. The name Mardi Gras is de- 
rived from the French, meaning Big or 
Great Tuesday and all try to make it as 
big as they can. 


The end of Mardi Gras marks the 
opening of Lent, during which time the 
Catholic Church and some Protestant 
churches prescribe penance for a period 
of forty days that end on Easter Sunday. 


During Lent the faithful are required 
to fast, abstain, pray, and avoid amuse- 
ment. Every Wednesday and Friday in 
Lent is a day of abstinence and Lent 
observers are prohibited from eating 
flesh-meat, such as beef, veal, pork, lamb 
and poultry, but seafood of all kinds is 
allowed to be eaten, as also eggs, vege- 
tables and fruit. 


It is this abstinence rule in Lent that 
boosts the sale of seafood so much. 
Therefore the Catholic Priests, and Min- 
isters of other Protestant Religions that 
observe Lent, are the best salesman the 
seafood industry has. So it behooves the 
industry to be generous in their dona- 
tions to these churches when called upon 
to do so, whether it be of their faith or 
not, for after all they are mighty good 
friends of yours in a business way. 


SHRIMP—Activities are light in the 
shrimp industry, because a light produc- 
tion is to be expected just now. Some 
seasons no canning of shrimp is done in 
December, January and February, be- 
cause these are the cold weather months 
and shrimp get very scarce on this coast, 
but canning of shrimp did not stop in 
this section this season and a few cases 
of shrimp have been canned through 
these scarce months. 


The plants in Louisiana, Mississippi 
and Alabama operating under the Sea- 
food Inspection Service of the U. S. 
Food and Drug Administration reported 
that 227 standard cases of shrimp were 
canned during the week ending February 
8, 1947, which brought the pack so far 
this season to 255,769 standard cases, as 
compared to 125,469 standard cases can- 
ned last season and 405,617 standard 
cases during the same period the pre- 
vious season, 


CANNED OYSTER STANDARDS—The Food 
and Drug Administration, Federal Se- 
curity Agency, announced on February 
3, 1947, that a hearing would be held as 
soon as practical on proposals to adopt 
definitions and standard for fill of con- 
tainers for all canned oysters. 


At present the standard applies speci- 
fically to oysters that average less than 
% ounce per oyster. Since some packers 
are now packing oysters which average 
more than % ounce per oyster, they are 
now not subject to the regulations on 
fill. The total weight of oysters per can 
for the larger sizes has not been uni- 
form. For additional information, inter- 
ested parties should write direct to the 
above Administration. 


THE CANNING TRADE 


CHICAGO JOBBERS ELECT 
J. H. BLACK 


J. H. Black of the Sprague Warner 
Division of Consolidated Grocers has 
been re-elected president of the Whole- 
= Grocers’ Association of Chicago for 

947, 

William A. Cassin of Central Grocers 
Coop. was renamed vice-president, Sam- 
uel H. Buchman of United Wholesale 
Grocers was returned as secretary, and 
Nat Holleb of Holleb & Co. was re- 
elected treasurer. 


ON S. A. TRIP 


Milton Jennings, executive vice-presi- 
dent of Airline Foods Corp., New York, 
is on a business trip to South America. 


VISITING WEST COAST 


M. A. Leach of Leach & Mattison, Inc., 
New York canned and frozen food brok- 
ers, is visiting supply sources on the 
Pacific Coast. 


WHOLESALING VIA RADIO 


W. T. Sistrunk & Co., Lexington, Ky., 
wholesale grocers, are establishing a 
radio station to provide communication 
with its salesmen and truck drivers 
while in the field. The company’s fleet 
of sales cars and delivery trucks is being 
equipped with receiving apparatus. 


Calendar of Events 


FEBRUARY 27-28, 1947 — Annual 
Meeting, Virginia Canners Association, 
Hotel Patrick Henry, Roanoke, Va. 


FEBRUARY 27-28, 1947—11th An.- 
naul Canned Salmon Cutting & Produc- 


tion Conference, Olympic Hotel, Seattle, 
Wash. 


MARCH 38-27, 1947—Third Annual Se- 
ries of Short Courses, New York State 
Agricultural & Technical Institute, Mor- 
risville, N. Y. 


MARCH 7, 1947—Canners League of 
California, Fairmont Hotel, San Fran- 
cisco, Calif. 


MARCH 16-21, 1947—Annual Conven- 
tion, National Association of Frozen 
Food Packers, San Francisco, Calif. 

MARCH 25-27, 1947—Food Standards 
Meeting, Room 5545 Social Security 
Bldg., Washington, D. C. 


MARCH 31-APRIL 4, 1947—Sixth 
Annual Convention, Frozen Food Insti- 
tute, Inc., Copley-Plaza Hotel, Boston, 
Mass. 

APRIL 10-11, 1947—Spring Meeting, 
Tri-State Packers Association, Lord ‘al- 
timore Hotel, Baltimore, Md. 

APRIL 17, 1947—Spring Meeiing, 
Indiana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 


MAY 22-28, 1947—Spring Meeiing, 
Ozark Canners Association, Colenial 
Hotel, Springfield, Mo. 
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PIEDMONT LABEL CO.INC. 
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BEDFORD VIRCINIA 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 
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1s per hour. 


‘NG TABLES: Straight line, single belt type with 
» head or single-head drive, rugged bucket rests, 


SOAK TANK: For soaking dirty 
tomatoes or vegetables. Tomatoes 
can be transferred directly into 
Rotary Washer. A spray can be 
mounted on the discharge conveyor 
if desired. Extra large clean-out 
ports. 2 sizes: 5 and 12 tons p. hr. 


thorough washing 


volume. Will scour, 
ind wash tomatoes 
t damage. The easily remov- 
caning pan separates a large 

of mud from tomatoes 
going thru the washer. 2 sizes: 5 and 


‘e wood rollers and large pulleys over which the 
sses makes a table construction ideally adapted to canning plants. 


‘END FOR COMPLETE TOMATO MACHINERY CATALOG 
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ALMOST HUMAN 
“An old fowl was recently discovered to have two hearts.” 
Sounds like the bridge-partner I had last week. 


TAKES THE CAKE 

“My family thinks there’s something wrong with me simply 
because I like buckwheat cakes,” the woman complained to the 
psycho-analyst. 

“But there’s nothing unusual about liking buckwheat cakes,” 
the puzzled doctor said. “I like them myself.” 

“Oh, you do!” the woman exclaimed. “Then you must come 
up some day. I have ten trunks full!” 


REVERSE ENGLISH 
Teacher: “Correct the sentence, ‘before any damage could be 
done the fire was put out by the volunteer fire brigade.’ ” 
Boy: “The fire was put out before any damage could be done 
by the volunteer fire brigade.” 


Lady: “Young woman, you’ve been bothering my husband.” 

Blonde (next door): “Why, I’ve never even spoken to the 
man.” 

Lady: “I know, but you’ve been undressing with your shades 
up!” 


COMPETITION 
1st Swordsman: “Bet I could kill ten men with this sword.” 
2nd ditto: “I’ll bet I could kill twenty.” 
1st Swordsman: “Come on, now. None of that cut-throat 
competition.” 


FROM THE TROPICS 
A man who had never seen grapefruit or Florida took a trip 
to Florida and saw a grapefruit tree. 
“Good gosh,” he exclaimed, “will you look at them oranges! 
Wouldn’t take many of them to make a dozen!” 


EDUCATION PAYS 

This is ow a duty sergeant organized the platoon to police 
up a certain area: 

He divided the platoon into three groups: college graduates, 
high-school graduates and the others. To the college men he 
assigned the task of picking up cigarette butts; the high-school 
men were told to pick up match sticks. 

“The rest of you guys without any education,” he said, “can 
stand around and learn something.” 


PAGE “RICHARD” 

Negroes in East Texas have a habit of saying “Who’ dat” 
when anyone knocks at the door late at night. A merchant 
wanted to collect an old account and knocked at a negro’s door, 
and the negro said: “‘Who’ dat?” The merchant said: ‘Who’ 
dat?” The negro said: “Who’ dat say who’ dat when I say 
who’ dat?” 


FOR CANNING OR FREEZING 
FANCIEST WHOLE-KERNEL CORN 


CORN CANNING EQuIPMENT 


THE UNITED COMPANY 


HUSKERS— CUTTERS—TRIMMERS —C 
SILKERS—WASHERS and GRIND 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—Retorts and process crates, all sizes, S/J kettles, 
juice extractors, pasteurizers, stencil cutters, S.S. tubing, adjust- 
able 46 oz. and No. 10 labelers, casers, box stitchers, food chop- 
pers, pumps, okra and celery cutters, Ayars pea and bean fillers, 
4-pocket gallon tomato filler, Clipper cleaners, two complete 
Chisholm-Ryder whole bean lines. Will buy or sell your surplus 
machinery. We are no further away than your telephone. 
Ashley Mixon, Canning Machinery Exchange, Plainview, (West) 
Texas. 


FOR SALE—Vibrating screens for juice processing; waste 
dewatering; root vegetable cleaning, sizing, grading; relish de- 
watering. Conveyors, including floor-to-floor conveyors, bag 
and box pilers. Motor truck scales. Immediate shipment. 
Bonded Scale Co., 11 Bellview, Columbus 7, Ohio. Phone: Gar- 
field 1651, Garfield 5712. Evenings, University 2832. 


FIRST IS THE WORD FOR MACHINERY—FMC buys and 
sells the following items: Colloid Mills, Eppenbach, Premier, 
Chemi-Colloid, U. S., others; Cutters, Dicers for Relish, Kraut, 
Meat, etc.; Dryers of all types, Shelf, Tray, Truck, Conveyor, 
etc.; Evaporators, Vacuum Pans, Condensers, Heat Exchangers; 
Fillers, for Liquids, Semi-Liquids, Pastes, Creams, Powders, 
etc.; Kettles, Stainless, Copper, Steel, Iron, some with agitators; 
Mills and Grinders; Pulverizers and Comminuting Machines; 
Mixers, for Liquids, Pastes, Powders, etc., all capacities; Pack- 
aging Equipment, Labelers, Wrappers, Cartoning Machines, 
ete.; Pulpers and Juice Extractors, Bronze, Monel, Nickel and 
Stainless; Retorts, Vertical and Horizontal; Tanks, single 
Shell or Jacketed, some agitated; Washers, Cans, Bottles, Vege- 
tables, etc.; Complete lot of Dehydrating Equipment. Your 
plant needs breathing room; “First” will buy your surplus 
machinery. First Machinery Corp., 157 Hudson St., New York 
13, N. Y. WOrth 4-5900. 


FOR SALE—1 A. K. Robins No. 2 String Bean Cutter; 1 
Sinclair-Scott 6 ft. Pea and Bean Rod Washer; 1 A. K. Robins 
Pea and Bean Rotary Washer. All in good condition. Melrose 
Canning Co., Melrose, Md. Telephone: Hampstead 138 M. 
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WATCH THIS COLUMN FOR MMEEKLY SPECIALS 


BARLIANT AND COMPANY has available for immediate shipment the fol- 
lowing used, rebuilt or new machinery and equipment. All offerings are 
subject to prior sale at prices quoted F.O.B. shipping points. 


I—LABELER, NEW, Standard-Knapp, 3982, adjustable up to #10 cans, 
heavy duty, continuous feed, original crate 


$2,150.00 
+. ASSLER, Standard-Knapp, for 71 cans, complete with motor, glue 


amet, reconditioned and guaranteed 595.00 
5—RET RTS, rectangular, 32”x28”x16’, or more pressure, re- 
oe ate 2 trucks each retort, each 315.00 
I—RETORT, Horiz. Anco, 10’, 4 retort trucks, swivel front wheels, 152 
proemate, safety valve, excellent condition 350.00 
4—RETORTS, Berlin-Chapman, vertical, used only short time, no fittings, 
(2) 42x72, wit 42x84, each 290.00 
1—TOMATO WASHER, Rotary, complete with motor drive, excellent 
condition 800.00 
I—TOMATO JUICE EXTRACTOR, Chisholm-Ryder, model J, motor 
driven, nickel alloy screw, excellent condition 1,950.00 
ae PEA — ER, #6 Monitor, belt drive, 32/64” top, 16/64” 
%” bottom, NE 895.00 
I—BLANCHER, -Sells, 16’, 1937 240.00 
2—DICERS, Sterling, direct drive, AC Motors, each 575.00 


i—DOUBLE BEAN GRADER, Chisholm-Ryder, 44-5, extended frame, 


1,465.00 
i—EXHAUSTER, Anderson Barngrover, for #10 cans 350.00 
i—ROTARY EXHAUSTER, Peerless, Food Mach’y., 6 S.T.O. C., serial 

27183, 160% cap., 7’ dia., belt driven 150.00 
I—FILLER, 6 pocket, M&S, motor driven, used for malt syrup, excellent 2 

condition 1,785.00 
I1—FILLER, 2 pocket, #1107, 12” wide conveyor, 6’ long, stainless steel 

cone hopper and manifold and pistons, automatic unit, fills 1 pound 

per stroke, adjustable filling head, reconditioned and guaranteed........ 1,250.00 
I—FILLER, Ayars, 3£502, series C, 5 pocket, for #2 cans, with #2 can 

parts, excellent condition 865.00 
I—FILLER, Hansen pea and bean, 7 pocket, #2 cans 200.00 
i—JUICE FILLER, Berlin-Chapman, a9 pocket, for 46 oz. and 3¢303 cans 400.00 
i—FILLER, Commercial S.T., 10-10 100.00 
i—ROTARY SEALER, AMSCO, with double drive, complete 

with motor and thermostatic heat control 450.00 
7—HEAT SEALING MACHINES, AMSCO, equipped with thermostatic ¥ 

heat control, each 290.00 


he e, Wire or Write BARLIANT AND COMPANY if interested in any 
above items. Write for the Weekly Bulletin. 


BARLIANT AND COMPANY 


BROKERS-SALES AGENTS 
7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3313 


In Used, Rebuilt and New Packing House 
SPECIALISTS Machinery, Equipment and Supplies 


FOR SALE—3—40 x 60 Robins Retorts #1 condition, com- 
plete with TAG Controls; 30 Robins Perforated 3 Tier Crates, 
practically new. J. W. Furman Cannery, Northumberland, Pa. 


FOR SALE—Ermold 6-wide Automatic Labeler, complete and 
in excellent condition, can be inspected and shipped immediately, 
attachments for 12-0z. pint beer bottles and labels, can be 
readily adapted for other spot labels on splits, pints, or quarts 
bottles or jars. Adv. 4728, The Canning Trade. 


FOR IMMEDIATE SALE—New “Lifetime” 50, 100, and 250- 
gal. Stainless Steel Steam Jacketed Kettles in stock for immedi- 
ate delivery, stainless outer jacket, tested to 90 psi, complete 
with bronze gate valve, approved safety valve, and aluminum 
painted stand; 7 used Copper Steam Jacketed Kettles, capacities 
50 to 500 gallons; 138 Automatic and Semi-automatic Labeling 
Machines for round bottles or jars and spot labels; Arctic 3 x 3, 
Frick 4 x 4, York 5 x 5 Ammonia Compressors; Karl Kiefer 72- 
spout Bottle Rinser; 8 Bottle Washers of all types and capa- 
cities; Double Pipe Heat Exchangers; Karl Kiefer Filter Pulp 
Packer; other miscellaneous items for food processors. Charles 
S. Jacobowitz Co., 3080 Main St., Buffalo 14, N. Y. Phone: 
AMherst 2100. 


— 


FOR SALE—Schmidt Green Pea Harvester and swatiier, 
tractor and team pole, 4% ft. cut. Used only 10 acres. Priced 
to sell as do not need. Adv. 4729, The Canning Trade. 


FOR SALE—I No. 6 Sharples Centrifuge, Serial No. 2661355, 
with 3 H.P., A.C., 60 Cycle Motor. Centrifuge has not ‘een 
used since being rebuilt and bowl block tinned. Machine is in 
excellent condition and may be purchased at a very reasonable 
price. Adv. 4730, The Canning Trade. 
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FOR SALE — MACHINERY — Continued 


FOR SALE—1 Burt Aupa Serial No. 7317, adjustable 8 oz. 
to No. 10’s, 110-220 V., Motor Al condition, $1200; 1 Standard 
Kuapp Type A Serial 10216, adjustable 8 oz. to No. 3 Continu- 
ous Label Feed, % H.P., 220-440 V., Motor Al condition, $1000; 
these Labelers now in use, are available April 1. 1 new 60 
H.P. Motor, 220-440 volt, G.E., complete with Rockwood base 
at $600. 1 Towmotor Mobilift, Forklift Truck, max. lifting 
6,000 pounds, load center 25”, powered 4 cyl. F162 Continental, 
$1250. 1 General Electric Steam Turbine Generator, 250 KVA, 
3600 R.P.M., 3 Phase, A. C., 628 Amps. Load Volts 230; make 
offer. 1 Westinghouse Steam Turbine Generator, 325 KVA, 600 
R.P.M., 3 Phase, A. C., 730 Amps.; make offer. 1 Westinghouse 
Double Throw, 3 Phase, 600 Amp. fused switch; make offer. 
2 FMC Stainless Steel (Contact Parts) Screw Juice Finishers, 
complete with .033 screens motors, capacity 50 G.P.M.; $800 
each. 1 CRCO American Stainless Steel (Contact Parts) 
Straight Screw Finisher, SS .029 screens, with motor, capacity 
100 G.P.M.; price $1200. 3 CRCO latest model, 18 pocket No. 2 
Fillers, capacity 250 per min.; one with change parts for No. 404 
cans; A-1 condition; $1500 to $1800. 1 CRCO latest model, 18 
pocket No. 404 Hispeed Filler, used only one season; A-1 condi- 
tion; $1750. 1 Special Built FMC Continuous Cooker 45’, never 
used, all steel with V type cover, complete Reeves Drive; capac- 
ity 200 es 24/2 per hr.; $3500. 1 SS Tomato Peeling Table, 100 
stations, 65’ LaPorte Continuous Sprocket Drive, FMC equip- 
ment; $2000. 1 Robins Bean Cutter, Belt Drive, large capacity; 
$250. 1 Pony Labeler, new, 10” roll, New Jersey Machine Co.; 
$165. 1 French Style Bean Shaker, new, belt drive, all steel; 
$500. Subject to prior sale. Many more cannery items avail- 
able; send us your request. A. H. Maleom Co., Orlando, Fla. 
Pkone 9808. 


“FOR SALE—2 good Sprague-Sells Retorts 72 inches deep; 
1 Copper Coil, never used. R. D. & D. B. Snyder, R. D. 2, 
Delta, Pa. 


FOR SALE—2 No. 3 size Townsend belt drive Bean Cutters; 
1 No. 2 size Townsend belt drive Bean Cutter; 1 Hemingway 
Corn and Pumpkin Filler for No. 10 cans; 1 Myers Shallow 
Well Pump equipped with 1/6 H.P. single phase 60 cycle 
110/220 volt electric Motor. Excellent condition, will sell reason- 
able. Empire State Canning Co., Rome, N. Y. 


FOR SALE—Two No. 12 Iron Fireman Stokers, capacity 
1,000 to 1,200 pounds per hour; both stokers used last year. 
Two Chisholm-Ryder’s Single Viners; both viners used last 
year. H. P. Cannon & Son, Inc., Bridgeville, Del. 


WANTED—Partner. I have whole grain corn machinery; 
also tomato and bean equipment; building; good canning section. 
J. L. Noell, Mt. Airy, Md. 


WANTED—tThe following equipment at once: Horizontal 
Retort, 42” x 6’ with one truck and two crates, complete with 
pipes, valves, controls for cooling under pressure; Labeler, short 
frame adjustable, similar CRCO-M.H. Model; Can Sterilizer; 
Filler for semi-solids, hand operated. Proctor Food Products 
Co., 703 Ashland Ave., Detroit, 15, Mich. 


WANTED—Portland Retort, size 36” x 36”, with safety 
valve. Franklin Farms Products Co., Farmington, Maine. 


SITUATIONS WANTED 


POSITION WANTED—Canning or Freezing Plant Manager 
or Superintendent. Young aggressive man with 12 years experi- 
ence desires permanent position with substantial concern on 
salary plus basis. Experienced in every phase of business all 
over U. S. Proven ability to layout, install, erect, mechanize 
and operate plants. Adv. 477, The Canning Trade. 


POSITION WANTED—Manager or Superintendent. Age 47, 
20 years experience operating factories, packing tomatoes, field 
peas, beans, turnip greens, sweet potatoes and peaches. Can 
build factory, install machinery for packing these products. I 
know my business. Can furnish best of references. Free to go 
any place in the United States. Adv. 4732, The Canning Trade. 


POSITION WANTED—Available Personnel, Labor, Public 
Relations Executive. Twenty years executive experience in em- 
ployment, worker recruitment, labor relation and general pro- 
motional fields. Experience includes five years copywriting for 
direct mail, house organ, trade newsletter, radio script, news 
releases, public speaking and public contacts. Also directed 
staff of field contact representatives. Past five years Regional 
Rural Industries Representative for U.S.E.S. which entailed 
responsibility for meeting labor supply requirements for food 
processors for three states prominent in food production. This 
activity included contacts with major food processors, liaison 
with trade associations, various governmental agencies, labor 
groups, ete., planning publicity and recruitment campaigns 
which produced successful results during the difficult war years. 
Presently employed but wishes to become associated with major 
food processor or with trade association. Age 43, married. 
Bus. Adm. degree and legal training. Replies confidential. Adv. 
4733, The Canning Trade. 


WANTED — MACHINERY 


FOR SALE — FACTORIES 


WANTED—We are in immediate need for Stainless Steel, 
Mone!, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts: Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 473, The Canning Trade. 


FOR SALE—Almost completely new three line bean and 
tomato plant. Ample water, warehouse space, immediate nearby 
labor supply, 1500 to 2000 cases per day. Plant now in opera- 
tion. Adv. 46153, The Canning Trade. 


WANTED—Can Labellers, Burt, Knapp or Kyler. Adv. 474, 
The Canning Trade. 


WANTED—Used Return Tubular Boiler, 100 to 150 HLP., 
must e in good condition. J. W. Welch Co., Inc., Downings, Va. 


List it with our 


GE* MORE for your surplus equipment. 
burea and sell directly to the next user. 50,000 manufacturers 
get o: - offerings regularly. They need such units as Labelers, 
Dicer’, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or wi. have vou to sell. For quicker action and better price 
send *:\] details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


FOR SALE—Factory building, two-story frame, galvanized 
iron over wood siding, metal roof, ten thousand sq. ft. floor 
space, good steam boiler and engine. Some cooking room equip- 
ment. Thirty-five miles from Columbus, Ohio. On N.Y.C. 
switch, hard surfaced street to door. Ground for expansion. 
V. F. Miller, Pleasantville, Ohio. 


FOR SALE — SEED 


FOR SALE—1200 bushels Early Perfection Pea Seed grown 
during the 1946 season from highest quality seedsmen stock. 
Location Illinois. Adv. 4727, The Canning Trade. 


_WANTED—Standard Knapp Labeler. Write full descrip- 
tion, including type and serial number, price and location to: 
Lande» Putty Works, 45 Irving St., Malden, Mass. 


FOR SALE—Round Pod Kidney Wax Bean Seed, western 
grown from 1946 season. A surplus of 61,200 pounds. Adv. 
4731, The Canning Trade. 


WA TED—About 100 feet of either 78 K-1 or 88 K-1 Chain; 
20 H.. Orr & Sembower Steam Engine for sale. C. B. Osborn 
Sons, berdeen, Md. 


THE \NNING TRADE February 24, 1947 


FOR SALE—20,000 lbs. Pride Pea Seed, germination 83 to 
93 per cent; 6,000 lbs. Early Perfection Pea Seed, germination 
83 to 84 per cent. Western Canning Co., La Junta, Colo. 
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MISCELLANEOUS 


INVESTMENT OPPORTUNITY—Limited company now 
organizing to build new pineapple cannery in Cuba with experi- 
enced American management now currently operating Cuban 
canning plant. Write: Norman Boettcher, Reparto Dupont, 
Varadero, Cuba. 


FOR SALE—About 150,000 No. 10 Tomato Labels, 6% x 10”, 
four colors. Distributor’s name on label allows easy use. Very 
reasonable price considering present high cost. Nominal im- 
printing may be necessary. Wm. E. Silver Sales Co., Colora, Md. 


PINEAPPLE—Crushed, Slices, Juice in barrels, Sliced Cores. 
Immediate delivery. Write or cable. Caribbean Foods Corp., 
Cardenas, Cuba. 


HELP WANTED 


WANTED—By Midwest canner and preserver, a plant Super- 
intendent to take over extensive operation. Good monthly wage 
and percentage deal. Must not be over 40 years of age. Adv. 
46141, The Canning Trade. 


WANTED—Young Canned Food Research Chemist, prefer- 
ably with actual pea canning experience. New company in siz- 
able mid-western town. Opportunity for advancement. State 
experience and starting salary desired. Adv. 4721, The Can- 
ning Trade. 


WANTED—Experienced Foreman to take complete charge 
of preparation and processing of prepared meat food products. 
Excellent working conditions in one of the Pacific Coast’s largest 
and newest plants with long established, heavily advertised 
brand. Unusual opportunity. Apply direct by letter only. Den- 
nison’s Foods, 9957 Medford Ave., Oakland 3, Calif. 


LEE Metal Products Co., Inc. 


419 PINE STREET - PHILIPSBURG, PENNA. 
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WHERE TO BUY 


—the Machinery and Supplies you need and the leading houses 
that supply them. Consult the advertisements for details. 


BASKETS (Wood) Picking 
Jersey Package Co., Bridgeton, N. J. 
Planters Manufacturing Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOOKS, on canning, formulae, etc. 
The Canning Trade, Baltimore, Md. 


BOXES, Corrugated or Solid Fibre 
Eastern Box Company, Baltimore, Md. 


CAN MAKING MACHINERY 
General Machinery.Corp., Hamilton, Ohio 


CANNERY SUPPLIES 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corp., Hoopestown, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


CANNERS MACHINERY AND EQUIPMENT 
Berlin-Chapman Co., Berlin, Wis. 
Burt Machine Co., Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corp., Hoopestown, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
LaPorte Mat and Mfg. Co., LaPorte, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Company, Westminster, Md. 


CANS 
American Can Company, New York City 
Continental Can Co., New York City 
Crown Can Company, Philadelphia, Pa. 
National Can Corp., Baltimore—New York City 


INSURANCE 
Canner’s Exchange, Lansing B. Warner, Inc., Chicago, Ill. 
Universal Underwriters, Kansas City 6, Mo. 


LABELS 
Gamse Lithographing Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, Ill. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Lithograph Corp., Rochester, N. Y. 
United States Printing & Lithograph Co., Cincinnati, Ohiv 


PEA HULLERS AND VINERS 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
7rank Hamachek Machine Co., Kewaunee, Wis. 


SALT 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEASONINGS 
Basic Food Materials, Inc., Cleveland, Ohio 
Wm. J. Stange Co., Chicago, IIl. 


SEED 
Associated Seed Growers, Inc., New Haven, Conn. 
Sorneli Seed Co., St. Louis 2, Mo. 

Gallatin Valley Seed Co., Bozeman, Mont. 

Michael Leonard Co., Chicago—Sioux City 
Northrup, King & Co., Minneapolis, Minn. 

Rogers Bros. Seed Co., Chicago, III. 
‘Washburn-Wilson Seed Co., Moscow, Idaho 

F. H. Woodruff & Sons, Inc., Milford, Conn. 

S. D. Woodruff & Sons, Inc., Orange, Conn. 


SUGAR 
Corn Products Sales Co., New York City 
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For Your Cannery Needs 
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FQUIPMENT 


ROBINS BEAN CUTTER 
(Automatic Feed) 


Ayars 9 Pocket Tomato & Bean Filler 


We are independent from any res- 


ponsibility for products other than equip- ws ag A. K. Robins & Co., 
Incorporated 
ment for the hulling of green peas and P 
Baltimore 2, Marylan 
lima beans for canning and freezing yland 
Established 1855 
cRcO Write for copy of our No. 700 Catalogue 


purposes. Like national independence, 


ours provides advantages that you are 


invited to enjoy. 


" This independence from other obli- ARTISTIC 
gations and responsibilities can be call- ABE LS 
ed specialization. Whatever you call 


it, our Hulling Equipment will often 


demonstrate its benefits. 


| “BALTIMORE.MD 
Established 1880 @ Incorporated 1924 : 
WEN PEA HULLING SPECIALISTS 
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WOODRUFF PEA 
Which a Wetter P 


Now, more than ever, your growers’ success is your success—and Woodruff seed engineer- 
ing is paying dividends to both processor and grower. 


The many varieties of Woodruff peas developed especially for packers are an outstanding 
example of how Woodruff insures both the quality and quantity of your pack—a profitable part- 
nership for you and your growers. 


Here are a few of the dependable Woodruff varieties we recommend to canners: 


Alaska, F. H. 30 (58 days) Miracle (70 days) 

Alaska, Wilt Resistant (58-60 days) Perfection, Wilt Resistant (70-73 days) 
Surprise (58-61 days) Stuart’s Perfection (72 days) 
Perfected Wales (72 days) Profusion (75-78 days) 

Wisconsin Early Sweet (58-61 days) Mammoth Green (76-78 days) 

Pride (65 days) Thomas Laxton (58-62 days) 
Woodruft’s Topper (65 days) Alderman (74-76 days) 


F. H. WoopRUFF & SONS 


SEED GROWERS 


MILFORD, CONN. @  BELLEROSE,L.1. @ TOLEDO @ ATLANTA @ SACRAMENTO @ DALLAS @ MERCEDES, TEX. 
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